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ABY CHICK 

b season, late 

again this 

year, is at 

last at hand. 

This is the time that 

dealers should make at 

least two personal calls 

on all their customers. 

Get them going on chick 

starter, see that they are 

getting satisfactory re- 

sults, and you'll keep 

them coming back for 

egg mash and other 
feeds all year. 
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VACUUM CLEANE 


If It’s Bags You Want 
...- We Have Them ~ 


Should You Have Bags 
é To Sell We Want Them 
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IT'S HER BET 
YOURS TOO 


Add this wonderful feed to your line NOW! Don’t let another season go by 
without introducing Gold Medal ‘‘Farm-tested’’ Chick Ration to your 
trade. Its results will delight them ...turn them into year-round Gold 
Medal feeders whose loyal support will mean real money. Gold Medal 
Chick Ration is the best bet for chicks . . . for feeders . . . for feed dealers. 
Write today for details of the Gold Medal franchise. 


WASHBURN — COMPANY 
GENERAL MILLS INC. 


MINNEAPOLIS, MINN. KANSAS CITY, MO. 


SELL GOLD MEDAL CHICK RATION 
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MAKES BETT Soe 
EQUALLY GOOD FOR of our 


CAKES DASTRY of 


Mill, Dairy and Poultry Feeds 
: MILL ROSE is a | 


Business Builder 
WE ARE MIXED CAR SPECIALISTS! 


Write us for Quotations. 


ISCONSIN MILLING CO. e 


Menomonie, Wisconsin 


FIRES DON'T 
HAPPEN! 


They have to be started 


®@ Friction leads the list of fire 
causes. 


® Anti-friction bearings and 
better lubrication of plain 
bearings would reduce the 
number of mill and elevator 
losses materially. 


@ Write to us, or to your Mutual In- 
surance office for information. 


ASSOCIATION OF 


MILL & ELEVATOR MUTUAL 
INSURANCE COMPANIES 


230 E. Ohio St., CHICAGO 


43% Protein 
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Where the Difference 
Lies 


A highly efficient poultry mash—one that 
will produce plenty of eggs or plenty of 
growth economically—is apt to be a good 
deal the same as an ordinary mash in its 
carbohydrate ingredients. Many poultry 
rations contain corn meal, bran, midds 
and ground oats in similar proportions. 
The difference between a really superior 
mash and an ordinary mash lies in the 
protein end. 


Diamond Corn Gluten Meal 


is a 484 protein, all-corn concentrate, a 
feed of high digestibility and rich Vita- 
min A potency. Diamond replaces an 
equal amount of the more expensive ani- 
mal feeds. This replacement lowers in- 
gredient costs and, because of the Vita- 
min A and highly digestible protein of 
Diamond, gives the ration that added 
punch which means more eggs and bet- 
ter growth. 


If you want us to show you just how 
Diamond should be incorporated into 
your own poultry rations, write 

RATION SERVICE DEP’T. 


CORN PRODUCTS SALES CO. 
17 Battery Place, N. Y. City 


Guaranteed 
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Trade Practice Rules of the Code 
of Fair Competition for the Feed 


Manufacturing Industry— 
Effective Monday, April 16 


(possibly April 23) 


The following practices shall constitute unfair 
methods of competition, and are prohibited. 
a 


(a) To sell or offer to sell at a designated price for 
shipment beyond sixty days from date of sale. 


(b) To extend or offer to extend the date of ship- 
ment, except for a period not exceeding sixty days 
and then only providing a carrying charge of 25 
cents per ton for each fifteen days or portion thereof 
is made and collected. 


(c) The guaranty by any member against decline 
of the price specified in any contract for the sale of 
feed, or the cancellation or re-writing of any con- 
tract for the purpose or with the effect of avoiding 
the accrual or collection of any carrying charges or 
any market loss which the seller would suffer through 
buyer’s failure to fulfill his contract, or otherwise. 
rebating any part of the contract price. 


(d) Consignment. The making of or entering into 
any agreement or contract, the effect of which will 
amount to the shipment or delivery of feed on con- 
signment. ‘‘Consignment’’'as used herein means the 
shipment or delivery by any member of the industry 
to any buyer or agent of a buyer, of feed on which 
a definite or fixed price has not been made by such 
member of the industry. 


subscribe to 
the fair trade 


practice rules 


and will 


observe them 


100 


per cent. 


Farms Milling Company 
C a y Jackson Blvd. « Chicago, Illinois 
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Hen Battery Helps New York Dealer 
In Selling Pet Foods 


Idea Develops New Source of Profit 


HEN the Abbott Bros., Lewis 
W and William, who own and 

operate the mill and feed store 

in Hamburg, N. Y., known as 
the Richardson mill, installed a hen 
battery in which 16 hens ate, worked, 
and laid right in their showroom, they 
had an idea it might increase their sales 
of poultry feeds, particularly all-mash. 
They thought it might even interest 
some enterprising poultryman in James: 
way len hatteries and they were sure 
that it would increase good will jor 
the store. But they never dreamed that 
such an exhibit would greatly increase 
their sales of dog food! Yet, that is 
exactly what happened. 

With egg prices on the toboggan 
most of the past year they did not won- 
der that all-mash sales increased only 
slightly. Nor under heartbreaking con- 
ditions for commercial poultrymen did 
they question why they were slow to 
install such equipment. The good will 
idea, however, was well-founded, for 
their idea was new. Instead of buying 
the 16 pullets needed for the exhibit, 
they interested four local poultry breed- 
ers of standing in the community and 
through their cooperation were able to 
put in four exhibits of four hens each, 
three pens of white leghorns and one 


ot Rhode Island reds. And the idea 
developed into a friendly egg-laying 
contest. 


“Buy at Home” Promotion 


The idea was to interest local farm- 
crs in the kind of stock produced in 
the conimunity, a “buy at home” argu- 
ment that was as attractive as it was 
convincing. 

All this was very interesting but it 
did not make the cash register of the 
Richardson mill ring louder nor more 
frequently. The increased wear and 
tear on the cash drawer came from an 
entirely unlooked for quarter—the small 
pet owners of Hamburg. 

Hamburg is an_ enterprising little 
suburban village within a few miles of 
Buffalo. Many people of means live 
in Hamburg but commute to office posi- 
tions in that city. The Richardson mill 
is near the railroad station. Shortly 
after the hens in cages had been in- 
stalled in the show room, Lewis Abbott 
noticed that there were more strange 
faces in the show room than he had 
seen for a long time. The reason was 
not hard to find. 


Bv C. B. Peterson 


Keeping laying hens in small, indi- 
vidual compartments is novel. Many 
people still believe that it is impossible. 
By word of mouth the story had spread 
that the Abbotts were keeping hens in 
cages and the hens actually appeared 
to be happy and laid plenty of eggs! 
People were dropping in to see tor 
themselves. And when they came into 
the showroom they saw not only the 
hens but an attractive display of all the 
accessory feeds and remedies carried in 
stock. They were surprised and not 
a little gratified to learn that close to 
the station was a place where they could 
buy their favorite brands of dog and 
other pet food. 

Boosts Pet Food Sales 

Today, the Abbotts sell nearly one- 
half more pet food and remedies than 
they did before the exhibit was in- 
stalled. There is no other apparent rea- 
son for the increase. They have tapped 
a new and profitable vein of customers, 
customers with money to spend and 
who do not quibble about price. 

Operating a hen battery is not all 
ice cream and cake, Lewis Abbott will 
tell you. The hens have not done as 
well as they ought. Records are noth- 
ing to brag of but that is the fault 
neither of the equipment nor the stock 
exhibited. It is an error in judgment 
of the poultrymen themselves. 

Mr. Abbott has learned from the 
year’s exhibition just past that hens 
placed in the batteries must be pullets 
not yet laying. Laying pullets prompt- 
ly begin to moult when placed in 
strange conditions and, while shedding 
their feathers and growing a new coat, 
they lay no eggs. 

The good will angle of the exhibit 
is working out better than was ex- 
pected. While they have no way of 
checking increased sales of chicks by 
the four local breeders, the Abbott 
brothers feel that it has been consider- 
able. And the breeders must have been 
well satisfied with the results for they 
were eager to place another set of pul- 
lets in the battery at the end of the 
first season’s exhibit. 

Newspaper publicity on the contest 
could be obtained but Mr. Abbott has 
hesitated to take advantage of it. The 
hens are not doing as well as they could 
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and when he gets a group of hens in 
that do, he will release a story. An- 
other feed dealer, L. A. Hazard, in- 
stalled a large battery, 84 hen size, at 
his Overhead Bridge mill, Derby, N. 
Y. His hens did miraculously well. A 
story and picture were sent to the 
largest Buffalo paper through a local 
correspondent. Mr. Hazard received 
hundreds of letters requesting further 
information and other hundreds of 
people took the trouble to drive over 
and see the “marvel” for themselves. 


Humane Society Investigates 

A week after the article was pub- 
lished, an officer from the Humane 
society appeared to learn if the hens 
were being mistreated! Mr. Hazard 
was able to satisfy the officer without 
trouble. He showed his egg records, 
how hens actually laid two eggs in a 
single day, five eggs in four days and 
some up to 25 eggs in a winter month. 
Then he took the officer to the hen 
house where he could enjoy the heat 
of a small coal stove that kept the 
temperature constantly at 50 degrees F. 
When the officer heard the singing of 
the hens, a noise that almost drowned 
cut conversation, he remarked that 
those hens were in far better luck than 
most farm hens. 


Learned by Experience 

Mr. Hazard received inquiries from 
all over the United States regarding the 
hen battery. But it did not increase 
his sales of poultry feed! In fact, he 
lost two good customers. The reason 
was a slight error in the news story. 
Mr. Hazard found that he could produce 
eggs at 8 cents a dozen feed cost, but 
he was quoted as saying he could pro- 
duce eggs at 8 cents a dozen. Every- 
one knews that the labor cost and over- 
head on a laying flock is always greater 
than the feed cost, but two customers 
were so incensed that they refused to 
listen to reason. 

It is always well to know the pitfalls 
connected with a _ novel advertising 
scheme as well as the advantages. The 
hen battery is a novel advertising idea. 
It will certainly get people into the 
store. But selling is a matter of in- 
genuity.on the part of the dealer. Still, 
no one should feel badly if an idea does . 
not push the line it was intended to 
push, provided the profit from some 
other source counterbalances—as it did 
for the Abbott brothers of Hamburg. 
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G. W. RIDDLEBERGER and L. 
Riddleberger have leased the Peerless 
mill, Greensboro, Md., and are install- 


ing new feed grinding and mixing 


machinery. 


COD LIVER OIL TAX 


Provision for a tax on imported oils 
is contained in an internal revenue bill 
now pending before the finance commit- 
tee of the United States senate. The 
effect of this would be an increase in 
the price on imported cod liver oil of 
23 cents a gallon, making it necessary 
for manufacturers of poultry feeds con- 
taining cod liver oil to increase their 
price about 50 cents per ton. Feed men 
are urged to wire their respective sena- 
tors and congressmen, urging that the 
bill be amended to exclude cod and 
cod liver oil. 


Pet Parade Fun for Kids 


Profitable 


UGH ALLEN, Central feed 
store, Pomona, Cal., recently 
sponsored a pet parade among 


the children of his trade area 
which he believes has done more than 
anything else to bring his business to 
the attention of the public in a result 
getting way. 

Two weeks before the parade he put 
a small ad in the local papers naming 
the date of the parade and inviting the 
children to come into the store and 
make their entries. He required all en- 
tries to be made previous to the day 
of the parade, otherwise a child enter- 


Mixed Cars 
of 
Feeds and Seeds 


Everything for a Feed 
and Seed Store 


Sterling and Northland Brand Feeds 
For Poultry, Hogs, Dairy Cows 


Concentrates For Your Mixer With 
Formulas and Sales Helps 


Nopco Cod Liver Oil 
Pilot Brand Oyster Shell 


Sterling and Northland Brand Farm Seeds 
Seed Corn—Seed Grains—Grass Seeds 
Garden Seeds 


IMMEDIATE SERVICE 
DEPENDABLE QUALITY 


Ask For A Quotation On Your Next Requirements 


Northrup, King & Co. 


Feeds and Seeds Since 1884 


Minneapolis, Minn. 
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for Dealer 


ing his or her pet would not be elig- 
ible for a prize. This brought hundreds 
of children and many of their parents 
into the store to make entries. 


The parade was held on a Saturday 
forenoon. It formed in a park several 
blocks from the store, and marched 
down a side street to the store and back 
#gain to the park where the prizes were 
awarded by three disinterested parties 
selected by Mr. Allen to act as judges. 
A troop of Boy Scouts and a motor- 
cycle officer helped keep order and pro- 
tect the children during the parade. 


Mr. Allen figured out a method of 
awarding prizes that gave all pets an 
equal chance, thus eliminating any feel- 
ings that might otherwise have arisen 
over pedigreed animals. Prizes were 
awarded for such qualifications as the 
smallest and the largest pet, the small- 
est and largest cat and dog in the show, 
the pet with the longest tail, one with 
the shortest tail, pet with the shortest 
ears, the longest hair, oddest pet, best 
costumed pet, worst looking mutt (dog), 
best float, and miscellaneous features. 


Not only the children living in Po- 
mona but those for many miles around 
entered pets in the parade. Some idea 
cf the variety of pets entered may be 
gathered from the fact that a calf won 
the prize for the largest pet; a horned 
toad, one-inch in diameter, was the 
smallest pet; a monkey had the longest 
tail; a pedigreed Maltese kitten had the 
longest hair; a water turtle was judged 
the oddest pet, while a pig won a special 
prize as the funniest pet. 


Altogether 20 prizes were awarded. 
Ten of these were dollar merchandise 
orders and the others were merchandise 
from the store, including such items as 
cat and dog foods, bird seed and a 
canary that was awarded as a special 
prize. Literature and samples of various 
feed stuffs were distributed among the 
children after they were lined up for 
the parade. 


“Children are great little advertisers,” 
Mr. Allen said. ‘They are enthusiastic, 
and they appreciate anything that is 
done for them. What is more, they tell 
the world about it. Parents and adults 
everywhere listen to this chatter, be- 
come interested and finally enter a place 
of business to see what it is all about. 
For this reason I intend to stage other 
things to create interest among the chil- 
dren and I intend to make the pet pa- 
rade an annual merchandising feature, 
for I am more than satisfied with the 
good will and increased patronage it 
brought me.” 


A. C. BARBEAU, president, S. 
Howes Co., Inc., Silver Creek, N. Y., is 
at Kissimmee, Fla., where he is spend- 
ing a vacation with his wife and family. 


PAUL RAYMOND has purchased 
the Haid flour and feed mill, Gallitizen, 
Pa., and will operate it under the name, 
Raymond flour and feed mill. 


W. C. STEPHAN has leased the 
Frederic Roller Mill, Frederic, Wis., 
and will operate the plant which has 
been idle for several years. 


| 


NRA Code Draitt 
Disapproved 
By Federation 
Committee 


HE NRA draft of the Code of 

Fair Competition for the Feed 

Industry (except wholesale feed 

manufacturers) was reported to 
the industry through the membership of 
the National Federation of Feed Asso- 
ciations by bulletin dated April 7 after 
having been studied by the code com- 
mittee during the week and received at 
ye federation office the previous Satur- 
ay. 

Members of the code committee ex- 
pressed general dissatisfaction with the 
provisions as rewritten under the direc- 
tion of V. J. Clarke, senior assistant 
deputy administrator of the sixth divi- 
sion of NRA, describing it as merely a 
careless copy of the AAA draft which 
was submitted to the industry on No- 
vember 29. 

Code Committee Ignored 


Study of the new draft indicates that 
the NRA paid little if any attention to 
the code committee report of January 
24 which describes in detail the mini- 
mum code requirements which it is felt 
would be acceptable to the industry or 
to the essentials emphasized by repre- 
sentatives of the committee in personal 
conferences and correspondence with 
Mr. Clarke. 

Provisions intended to govern the hay 
industry which was specifically kept 
under jurisdiction of the AAA when the 
feed code was turned over to NRA are 
still in the rewritten code as are ref- 
erences to the Secretary of Agriculture 
who is not now at all concerned. The 
code was officially transferred from 
AAA to NRA on January 30 and the 
attitude of members of the code com- 
mittee with respect to progress made 
in the intervening two months is ex- 
pressed by President E. C. Dreyer as 
follows: 

Delay Only Accomplishment 


“Now plainly, I believe about the only 
things we have accomplished by turn- 
ing the code over to the NRA, so far, 
are a delay and the elimination of all 
and any recommendations of the code 
committee, with the possible exception 
that one might stretch his imagination 
to believe that the new draft ties up 
the truck. 

“Personally, I do not feel that we 
have accomplished much or that any 


of us should spend the time and money © 


going to Washington until after an ex- 
change of correspondence with Mr. 
Clarke. Certainly, the code committee, 
after due deliberation and study on the 
part of the industry as a whole, is best 
prepared to advocate and recommend 
what should and what should not be 
incorporated in a code of this kind. The 
elimination of all our recommendations, 
or the largest percentage thereof, simply 
means that we are just about back 
where we started from nine months 
ago.” 


The NRA _ draft makes several 
changes in the definitions most impor- 
tant of which describe feed industry as 
the “business of distributing feed pro- 
ducts, not for export, by brokers, dis- 
tributors, retailers, retail dealers, retail 
manufacturers” and “manufacturing 
feed at retail and such related branches 
and subdivisions as may from time to 
time be included under the provisions 
cf the code.” 


Definitions Are Broadened 

The definition of members of the in- 
dustry, which Mr. Dreyer refers to as 
providing for inclusion of truckers, “in- 
cludes, but without limitation, any in- 
dividual, partnership, association, cor- 
poration, or other forms of enterprise 
engaged in the industry, either as an 
employer or on his or its own behalf.” 

The definition of feed has been broad- 
ened to include hay, straw, stock salt, 
field seeds and plant foods sold at retail 
as well as ordinarily accepted feeds for 
all manner of livestock, poultry, birds 
and domestic animals. 

Cooperative organizations which dis- 
tribute feed were included in the defini- 
tions of a retailer, retail dealer and re- 
tail manufacturer and the term broker 
or brokerage firm is described as any 
person who negotiates the sale of the 
products of the industry for or on be- 
half of a seller or buyer and whose 
compensation is a commission or brok- 
erage which may be paid by either the 
seller or buyer. 


Higher Wages, Shorter Hours 

The latest proposed code also changes 
the labor provision in line with Presi- 
dent Roosevelt's recently announced 
policies but not particularly for the ben- 
efit of the industry. No employes are 
permitted to work more than 44 hours 
in any week or 9 hours in any day ex- 
cept executive, supervisory and technical 
employes provided they are paid at 
least $35.00 per week in cities of over 
2,500 population and $25.00 in smaller 
places. 

Watchmen are restricted to a maxi- 
mum of 56 hours per week, chauffeurs 
and deliverymen to 48 hours, office em- 
ployes to 40 hours and emergency re- 
pair crews are not limited as to hours 
but must be paid time and one-third 
for all hours worked in excess of 44 
per week. 

Wage schedules have been changed so 
that all office employes must be paid 
at least $16.00 per week in cities of 
500,000 and larger population, $15.00 in 
cities from 250,000 to 500,000 and $14.00 
in all other cities, towns and villages; all 
watchmen at least $16.90 per week; and 
all other employes at least $16.00 per 
week in cities of over 500,000, $15.00 
in cities between 250,000 and 500,000, 
$14.50 in cities from 2,500 to 250,000 
and $13.00 in smaller cities, villages and 
towns. Members of the industry in the 
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E. C. Dreyer 


South may pay $1.00 less per week to 
this latter class of employes. 

The articles dealing with the organi- 
zation, powers and duties of the code 
authority compare favorably with sim- 
ilar provisions in other codes and are 
considered as satisfactory by the code 
ccmmittee. One new section providing 
for arbitration of disputes within the 
industry has been included. A _ similar 
provision was asked for in the code as 
drafted at the federation convention in 
Chicago but was not considered favor- 
ably by the AAA. 

Unfair trade practice provisions pro- 
hibiting destructive price cutting; sales 
below invoice or repiacement cost, 
whichever is lower; extended future 
sales where prohibited in basic codes; 
price guarantees; consignment; refund- 
ing of brokerage commissions and pre- 
vention of the payment of earned pat- 
ronage dividends by cooperatives are 
unchanged from the AAA draft. The 
first two were and still are considered 
as inadequate by the code committee. 

Several New Provisions 

The provisions prohibiting bribing 
employes, inaccurate advertising, inac- 
curate labelling, and defamation of com- 
petitors are rewritten but not materially 
changed and new provisions prohibiting 
secret rebates in the form of money or 
otherwise and special privileges for cer- 
tain customers but not allowed to all, 
and attempts to induce breech of con- 
tract between competitors and _ their 
customers, both acceptable to the code 
committee, have been added. 

One more new section, recommended 
in substance by the committee and pro- 
viding for deposits and carrying charges 
en future sales at retail, has been added 
as follows: 

“All contracts for retail feed sales for 
future delivery beyond thirty (30) days 
from date of sale shall be in writing at 
a specified named price, and accom- 
panied by a fair minimum deposit not 
to exceed five (5) per cent of the 
amount contracted to be paid. On all 
such contracts for delivery beyond sixty 
(60) days from date of sale, either on 
the original contract or by extension 
thereof, a fair carrying charge shall be 
collected. Such carrying charge shall 
not exceed the lawful rate of interest 

(Continued on Page Nineteen) 
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WISCONSIN 


Peter Olk, Hortonville, is reported to 
have discontinued business in the Olk 
elevator. 


Unity Mills have opened a branch 
flour and feed business at Antigo. 

Dorchester Cooperative Produce as- 
sociation has been organized at Dor- 
chester to deal in feed and farm sup- 
plies. Incorporators are A. P. Muller, 
B. Umlauft, W. Hennlich, G. Nixdorf, 
and H. Heindl. 

Belle City Milling Co., Racine, has 
been organized by George Alley, Harry 
Hinchcliffe and Lillian Welshman. Feed, 
flour, hay, grain and seed will be 
handled. 

Bloomer flour mill, Bloomer, which 
confined itself to grinding feed for the 
past several years, has again resumed 
the manufacture of flour. 


READY TO 


Buy AGAIN! 


New customers! You'll find the new 


Happy Is the Feed Dealer 
Who Knows His Costs 


By George Pritchard 


F the code does nothing else but 
| make Mr. Feed Dealer figure his 

costs, it will have accomplished 

something extremely useful and im- 
portant and will go down in history as 
having contributed a great service to a 
great industry. 

The average feed dealer, I wager, is 
unable to give accurate figures on the 
cost per ton of handling his products. 
He is either too lazy, doesn’t know how 
to figure them or is just plain “scared 
to death” to see the story in black and 
white. A certain margin at some time 
in the gay past enabled him to show a 


1934 Startena campaign the quickest and 
easiest way to bring them to your store. 


It gives you the advertising force and 


merchandising power of— 


(1) Billboards 
(2) Farm papers 


(4) Merchandising 
(5) Direct-by-mail 
(3) National magazines (6) Store displays 
The free Chick Sanitation Kit offer, and 
the live chick brooder display with its 
full-color background will make your 
store the talk of the town. Poultry folks 
will come in with Startena on their minds 
and money in their pockets. See the Purina 
man now or wire Purina headquarters. 


America's 
Fastest Selling 
Chick Feed! 


MASH 


PURINA MILLS 


923 Checkerboard Square, St. Louis, Mo. 


Page Ten 


profit, so he continues to use that figure 
under any and all selling and market 
conditions. Some sell on a cost plus 
basis, failing to take advantage of ad- 
vances in the market. Rest assured, 


however, they all follow the market 
going down. The customers see to 
that. 


There are undoubtedly a great many 
who neglect to take into consideration 
such things as capital investment, de- 
preciation on buildings and machinery 
and equipment, taxes, insurance, opera- 
tion costs and depreciation on trucks as 
well as their total labor expense in re- 
lation to their total tonnage. Also, a 
salary which is rightfully due them for 
their labor as well as the brain and 
energy behind their organization. The 
policy of taking what’s left, after the 
expenses are met, is a poor one. Some 
get just bare living expenses out of 
their businesses. 


The legitimate feed dealer, in most 
cases, is a highly respected member of 
his community rendering a valuable ser- 
vice and as such, is entitled to a margin 
of profit great enough to cover his cost 
of doing business, including a definite 
salary for himself each week, even as 
his bookkeeper, salesman or _ truck 
driver. 

Another thorn in the side of feed 
dealers is their past due accounts. As 
long as there is credit there will be 
past due accounts. This item seems 
to be avoided much like poison ivy. 
However, it is there and costs money 
and should also be remembered when 
figuring how much you have to get from 
Tom Jones for that ton of feed this 
month. The banker gets interest on 
this money when he lends it, besides 
asking for good security, while we grain 
dealers, God bless our confidence in 
human nature, go merrily on our way 
extending credit without security and 
without pay for cur money. 

Intense competition has led many a 
good and _ otherwise virtuous’ grain 
dealer to flirt with that scarlet lady, 
Miss Price Cutting. She’s dynamite 
and never fails to explode on the cash 
register in the store from which she 
started. She has been jilting and double 
crossing since Noah bartered for the 
lumber for his ark. 


Wake up dealers, take stock, sell on 
the market, figure your costs and don’t 
be afraid to ask for the profit you de- 
serve. And if this little effort of mine 
helps to start you thinking, I'll have 
done a small part towards making 1934 
a better year for all of us. 

Mr. Pritchard, author of this pertinent 
article, speaks from experience. He is super- 
visor of 15 successful stores in New England 


and has had ample opportunity to put into 
practice what he preaches. 


HARBOR FEED STORE, Ashta- 
bula, Ohio, has been remodeled and a 
special seed department has been added. 


JOHN JOUNO, manager feed de- 
partment, Donahue-Stratton Co., Mil- 
waukee, spent the Easter holidays with 
relatives near Sheboygan, Wis. He was 
accompanied by Mrs. Jouno. 


1 
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INCREASE CONSUMPTION The Agricultural Adjustment administra- 
TO AID DAIRYMAN tion, having satisfied itself that the cotton, 
hog, corn and wheat farmer is on the road 


to recovery via the processing tax, has at last turned its attention to the dairy 
farmer. 


It proposes three major aid plans and, in a series of hearings throughout 
the country, is asking the farmer — what will you have? And the dairyman 
is pretty well determined that he is nct going to permit just anything that 


may suit the fancy of ‘“‘the powers that be’’ at Washington to be crammed 
down his throat. 


The government in its key plan proposes to cut down production of milk 
and pay allotments to farmers from revenue derived from a processing tax 


on butter fat. In advancing this idea, it is meeting stiff and just opposition 
from the dairy interests. 


What the Agricultural Adjustment administration can and should do is 
increase the consumption of milk and dairy products. Production and consump- 
tion at the present time are so nearly balanced that if each person would con- 
sume one-half glass more of milk a day, 10,000,000,000 pounds more than last 
year would be required. The AAA, under the allotment plan, proposes to re- 
duce production by about the same amount. 


It is estimated that there are in this country more than 50,000,000 chil- 
dren, a majority of whom are not receiving nearly as much milk and its products 
as they should. Encouraging the consumption of milk among these children 
would be a splendid investment in the general health of our future adults as 
well as a sound plan for increasing present prices received by the farmer. 


With production today far below potential requirements for supplying 
sufficient amounts of dairy products for old and young, it is obvious that the 
sounder plan would be to increase production of milk by 10,000,000,000 pounds 
above present production rather than to bring about such a reduction. 


The reduction of milk production as now proposed by the AAA is of vital 
importance to the feed industry because any attempt to decrease production 
will have a corresponding effect on reducing feed sales. In fact, the plan spe- 
cifically mentions that a reduction in feed costs should be one of the contributing 


factors which would enable the AAA to help boost the present prices of dairy 
products. 


Not a single member of the feed industry — permit the exploiting of 
his own business in a program to curtail production when there is every reason 
for taking an opposite course. It is the duty of everyone engaged in the industry 
to get behind the farmer in supporting a program for increasing present milk 
consumption and production. 


Both the farmer and the feed man should have in mind the future welfare 
of their industries as well as present conditions. 


EMIL J. BLACKY. 
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Trickel Makes Advertising Work 
Inside His Store and Out 


Shows Samples in Selling Feeds 


CW E make personal calls on 
prospects when time per- 
mits, use direct mail adver- 

tising, window displays and 
newspaper advertising to boost sales,” 
says E. B. Trickel, Quality Feed and 
Seed store, Rockwell City, Iowa. “For 
the money and time invested, we have 
found newspaper advertising the best 
paying of them all.” 

Mr. Trickel’s store is located in the 
county seat of Calhoun county. His 
neat, well-kept establishment is located 
on the north side of the public square. 
No Dutch housewife keeps a more neat 
and tidy house than this Iowan. It is 
his aim to have an attractive store 
where women as well as men will be 
glad to come. 


Smile Works Overtime 

Every person who enters the door is 
greeted with a smile. The _ Trickel 
smile does not limit itself to NRA 
hours. It functions from early morn 
until late at night. This feed dealer 
makes every customer feel that he is 
most welcome. And a bit of investiga- 
tion among the people of Calhoun 
county proves the fact that people are 
glad to deal with Mr. Trickel and his 
associates. 

The Quality store’s advertising ap- 
pears in the Rockwell City Advocate, 
local weekly newspaper. In addition, 
some other newspapers in the trade 
territory are used. When Rockwell City 
merchants join together in cooperative 
efforts and mail big bills to farmers in 
the trade area, a Quality store ad is 
invariably found in the group. 

Emphasizes Specials 

“When we advertise, we offer some- 
thing seasonal or special. Our experi- 
ence has proven that we must give a 
good reason why the farmer should 
call on us. Educational advertising is 
all right in its place and I suppose it 
pays. But we like to see quick and im- 
mediate results.” 

_ That is the way Dealer Trickel puts 
it. 

All of the advertising is not confined 
to newspapers alone. Inside the store 
are some well-planned ideas in use 
which are making sales for the dealer. 
For instance, the price board on the 
wall is a story unto itself. 

_ Chain stores and department store 
ideas are studied and employed in the 
feed business when possibie. 

_ “You saw that farmer who was just 
in here.” said Mr. Trickel. “I priced 
tankage to him at $1.95. He hesitated 
a bit on that. But if I had said $2.00 
which it really should be, he would have 
halked. He wouldn't have bought. As 
it was, he laid down $1.95 and he 
coesn’'t feel that he spent $2.00. As a 
matter of fact anything up to $1.99 gives 
the buyer the impression that it is under 
$2.00 even though it is only five cents. 
You will notice that we price feeds that 
way on the board. There are odd 
change prices of 95 cents, $1.45, $1.95 
and up. That idea works fine in a de- 
partment store and it works well here.” 
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A little study of the interior of this 
Rockwell City store shows that some 
other good merchandising ideas are put 
to work. For instance, look at the farm 
sale bills, auction sale bills and other 
announcements posted in a conspicuous 
place. When a farmer comes in and 
asks permission to put up his farm sale 
bill, Mr. Trickel welcomes him. He is 
glad to post the bill whether the man 
is a customer or not. This feeling on 
his part is contrary to that of many 
merchants who let the customer know 
that sale bills aren’t wanted in the store. 

Mr. Trickel says it pays him to post 
the sale bills. In the first place, he 
feels that this builds good will for him. 
And he knows that farmers refer to 
these bills a good many times during 
the week. 

Feed Samples Convenient 

A full line of seeds and feeds is 
stocked. When talking feeds to farm- 
ers, it is the habit of this dealer to 
pick up one of his jars ot feed on the 
counter. He calls them samples. Mr. 
Trickel lets the farmer open the jar, 
pour the feed out on a piece of paper, 
finger it over and examine it in any 


manner desired. This gives the farmer 
something to handle and is far more 
effective than just talking about feed 
without an actual sample being avail- 
able. Mr. Trickel says it saves a lot 
of time and trouble in opening sacks to 
get samples. 

“We use the telephone to solicit busi- 
ness too, when we have something 
special and a good reason for calling 
the farmer,” he said. “It is a good way 
to get the interest of farmers and get 
them into the store. 

“T made some remarks about canvass- 
ing a little while ago. I am in favor 
of canvassing. But I don’t seem to get 
the time. It pays all right. Here is 
my record book. When I was canvass- 
ing a half day out north of town, I 
booked orders for almost $300. 1 wish 
I had more time to canvass.” 

Business looks better now, he says. 
Things are on the up grade. larmers 
are again receiving some cash and the 
future promises some good returns for 
them. Mr. Trickel approves of the AAA 
program and boosts the plan always. 
He feels that it is a good thing for the 
farmer and the feed dealer too. 


Flour Millers Refuse Code 
Walk Out From Parley 


IFFERENCES on several points 
D brought to a climax by refusal 

to accept the terms of a stop 

loss provision resulted in the 
suspending of negotiations between the 
code committee representing the flour 
milling industry and officials of the AAA 
and NRA at Washington, March 30. 

Action resulted after officials had at- 
tempted to impose certain requirements 
upon the code which the committee felt 
it could not accept without creating 
serious upheaval in the industry. 

These requirements were directed 
chiefly at the stop loss provision. The 
millers asked for a minimum selling 
price of 64 per cent of the average cost 
of making and selling flour, exclusive 
of the cost of wheat. The AAA rejected 
this provision, and rather than impair 
the welfare of the industry the com- 
mittee announced that all negotiations 
would be temporarily terminated. 

Another factor contributing to the 
walk-out was the insistence of the AAA 
upon a provision relative to possible 
marketing agreements between the mills 
and the government. Objection to this 
was made on the grounds that such 
agreements would tie the hands of the 
millers and the committce refused to 
accept it. 

Disagreements were also encountered 
with the NRA on labor and wage pro- 
visions. The arrangements, according 
to a bulletin issued by the Millers Na- 
tional Federation, were finally brought 
to a satisfactory basis after a long battle. 
An advance of 13 cents per hour in 
the minimum wages prescribed for mill 
employees was first insisted upon by 
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the NRA and later reduced to 2% cents. 
Finally the NRA agreed, however, that 
the minimum wages provided in the 
temporary code might be continued. 

“The committee’s action does not nec- 
essarily mean that there will be no mill- 
ing code,” the Millers National Federa- 
tion reports. “The committee stands 
ready to resume negotiations whenever 
it can obtain conditions which are rea- 
sonably acceptable. It may also open 
the way to certain other developments 
which may have the effect of clearing 
the air considerably, not only on our 
code but with respect to many other 
food codes. 

“Outside of the few controversial fea- 
tures, substantial agreement has been 
secured on practically all points of the 
code. The 90-day sales basis has been 
accepted, as have carrying charges, 
package and self-rising differentials, no 
rebates to buyers or buyers’ agents, no 
premiums and the rest of the trade prac- 
tice schedule. 

“At this time we do not wish to make 
any predictions as to the future. In 
any event the code committee stands 
firmly on the proposition that it will 
not take the responsibility for the ap- 
proval of any code which it believes is 
less than that to which the industry is 
entitled.” 


CARL HANSON has opened the 
Hanson Flour & Feed Co., Wadena, 
Minn. 


J. J. JOHNSON and son, Harold, 
have taken over the Granite Falls mill, 
Granite Falls, Minn. 


Our Mash 


NOPCO XX 


PRACTICAL 
PROOF! 


A recent ranch test of nearly 3,000,000 
hens showed that Nopco XX-fed hens 
produce more eggs of better quality 
and shell strength; have lower mortal- 
ity figures; improved molting period. 


SALES HAVE CERTAINLY JUMP-— 
ED SINCE NOPCO XX JoINED 
MY SALES FORCE! 


OULD YOU use another salesman 
if he brought these benefits: new 
business; old customers doubly satis- 
fied; all work done on a commission 
basis so small as to be almost negligible? 
That is the effect Nopco XX (U. S. 
Patent No. 1,678,454) mixed in your 
mashes will have, properly presented 
to your present and prospective cus- 
tomers. And the cost of Nopco XX 
compared with NOPco XX results, or 
compared with the cost of other in- 
gredients may justifiably be called al- 
most negligible. 


Poultrymen making more income 
from the same number of hens means 
more business for you; they can afford 
to and will buy the feed which pro- 
duces such results. They have long 
known NOPCo XX as the leading source 
of Vitamin D ... and more recently 
Vitamin A as well. They are ready to 
be sold on mashes containing Nopco 
XX. 


Nopco XX has proved its merit 
both ways: to poultrymen in practical 
results; to feed dealers by bringing 
them more customers, bigger sales, 
and new, fresh selling points. Write 
in for detailed information. Do it today. 


NATIONAL OIL PRODUCTS COMPANY, INC. 


BOSTON CHICAGO KANSAS CITY SAN FRANCISCO—EXECUTIVE OFFICE: 38 ESSEX ST., HARRISON, N. J. 
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FRANK GRULER & SONS, Peto- 
skey, Mich., are enlarging and redeco- 
rating their ‘feed store in anticipation of 
increased spring business. 


SAM BREED has purchased a half 
interest in the George Schumacher oil 
and feed business, Freeport, IIl., and 
the new partnership will operate under 
the name, New Deal Exchange. 


L. R. HAWLEY, Quaker Oats Co., 
Memphis, who has been spending about 
half of his time at Chicago since the 
death of W. E. Suits, is now tempor- 
arily still farther away from his home 
and office, serving the government at 
Washington as industrial advisor in 
NRA. 


Alky 


for Gasoline Would 


Boost Corn Market 


surplus grains for making alco- 

hol which can be mixed with 

gasoline and used as an anti- 
knock motor fuel is creating consider- 
able discussion among members of the 
grain and feed trade and the petroleum 
industry. 

Herman Steen, secretary of the Mill- 
ers National federation, recently visited 
the Iowa State college where much ex- 
perimental work is being done in this 
direction and relates his findings in a 
special bulletin. 


U esi: of corn and other 


, e’re going to try 
havi to make this coupon 
worth money to you.... 


There’s money in the right kind of 
feeds. There’s ‘“‘just getting by” in 
the wrong kind. We want to see 
you lined up this season with feeds 
that will give you and your custom- 
ers a profit. 


So —we want you to mail this cou- 
pon. We believe it will pay you. 
You will learn about our Selling 
Plan—a plan that has helped a lot 
of feed dealers to make more money. 


MAIL THIS COUPON TODAY TO 


The Quaker Oats Company, Dept. A-4 
141 W. Jackson Blvd., Chicago 


Dear Sirs: 
Quaker Dealers. 
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All right. I’ll listen to your Selling Plan for 


Quaker Feeds aren't just scientific. 
They’re practical and economical—- 
a good ‘‘buy”’ for the poultryman or 
dairyman or any other feed user. 
They produce results—buyers come 
back for them, and tell their neigh- 
bors. And that makes your busi- 
ness grow. 


Don’t you think you’d bstter mail this 
coupon? All it 
will cost is a 
stamp. 


“For more than 20 years,” he reports, 
“we have heard talk about using sur- 
plus grains in the manufacture of alco- 
hol for motor fuel. The first compre- 
hensive research into this subject is that 
conducted the past year or two at Iowa 
State college. While this work is in- 
complete, results thus far indicate pretty 
clearly that it is entirely practicable to 
use alcohol in a gasoline mixture for 
motor fuel, that alcohol can be procured 
at low cost from cereal grains, and that 
with a little legislative help a new mar- 
ket may be shortly opened which may 
require as much as 600,000,000 bushels 
of grain annually. 

“Ethyl alcohol can be made from 
any carbohydrate product. That fact 
makes us turn instinctively to corn, pre- 
eminent in the carbohydrate field. Corn 
contains enough carbohydrates to pro- 
duce more than 2.9 gallons of ethyl alco- 
hol per bushel, but commercial alcohol 
people do not ordinarily count on more 
than 2.5 gallons. At Ames the chem- 
ists have had no trouble in averaging 
2.8 per bushel from No. 3 corn and they 
see no reason why this yield cannot be 
increased in newly equipped distilleries. 
The alcohol yield of wheat is a little 
below that of corn, running from 2.2 
gallons per bushel in old distilleries to 
2.5 gallons at Ames. Other products 
used for alcohol manufacture are black- 
strap molasses from which is made 
about 95 per cent of the industrial al- 
cohol now used in the United States 
and potatoes, extensively utilized for 
this purpose in Europe. 

“The Ames experiments indicate that 
the motor fuel mixture should contain 
not less than 10 per cent of ethyl alco- 
hol for best results. In 1931 the nation 
consumed 17,000,000,000 gallons of gas- 
oline. A 10 per cent use of alcohol 
would require practically 600,000,000 
bushels of corn, if all the alcohol is to 
be made from corn. If we use the 1932 
consumption of 13,000,000,000 gallons of 
gasoline, the corn required would be 
around 450,000,000 bushels. 

“Our corn crop averages about 2,875,- 
000,000 bushels, but of this only 18 per 
cent is shipped out of the country where 
grown, and less than 400,000,000 bushels 
reaches the terminal markets as a rule. 
The effect of a new industry requiring 
10,000,000 bushels of corn per week, 
upon ‘the corn market can be readily 
imagined. 


GEORGE H. HEWITT has pur- 
chased the F. A. Green feed mill, Smeth- 
port, Pa. 


MACEDON MILLS, Macedon, N. 
Y., have been taken over by the Renco 
Feed Milling Co., Clyde, N. Y 


CALIFORNIA MEETING 

Discussion on the code of fair com- 
petition for the feed industry and farm 
relief featured the 10th annual conven- 
tion of the California Hay, Grain & 
Feed Dealers association held at the 
Palace hotel, San Francisco, April 5, 6 
and 7. A large crowd attended. The 
annual banquet was held on the even- 
ing of April 6 and the afternoon session, 
April 5, was devoted to a closed session. 


; 
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Feed Manutacturers Code Expected 
To Be Effective This Month 


Prepare for French Lick Meeting 


Manufacturing Industry (wholesale) is ex- 
pected to become effective on April 23 or 30 
depending upon whether it is approved and 
signed this week or next, according to Ralph Field, 
Chicago, executive vice president of the American 
Feed Manufacturers association. The code provides 
that it shall become effective the second Monday 
after it is approved by the President of the United 
States and it is now in his hands awaiting signature. 
The final master copy of the code was received 
by the American Feed Manufacturers association on 
March 15 but minor changes requiring four subse- 
quent revisions were made before it was sent to the 
President after assent of the industry had been given 
in writing by the members of the code committee 
meeting at Washington March 26 and 27. 
Members of the code committee present were P. 
G. Kinzer, Milwaukee, representing Albers Bros. 
Milling Co., Seattle; H. L. Hammond, Chas. M. Cox 
Co., Boston; H. L. McGeorge, Royal-Stafolife Mills, 
Memphis; and J. A. McConnell, Cooperative G. L. 
F. Mills, Buffalo. A. F. Seay, Purina Mills, St. Louis, 
the other member of the committee, was in Europe. 
C. A. Coddington, Beacon Milling Co., Cayuga, 
N. Y., president of the American Feed Manufactur- 
ers association; L. R. Hawley, Quaker Oats Co., Chi- 
cago, a director, and Mr. Field, also attended the 


TX Code of Fair Competition for the Feed 


Airplane view of the French Lick Springs hotel, French Lick, Ind., where 
the American Feed Manufacturers association will hold its 26th annual 


convention on May 31 and June 1. Business sessions both mornings will 
be devoted to code discussion and the largest attendance in the history of 
the association is expected. The usual golf tournament will occupy the 
majority of the delegates during the afternoons and many feed men are 


meeting. 


The code is generally under the jurisdiction of 
AAA with NRA retaining supervision over admin- 
Official copies will 


istration of all labor provisions. 
be available from AAA and NRA 
promptly after approval but general 
questions which may be asked with re- 
spect to all more important provisions 
are answered in the following brief: 


Application: The code applies to 
ali persons manufacturing commercial 
mixed feed, ground grain and/or alfalfa 
meal for sale at wholesale. 

It does not apply to persons exclu- 
sively engaged in custom mixing, cus- 
tom grinding or mixing or grinding feed 
for sale by himself at retail and/or af- 
fect the sale of unmixed and unprocessed 
grain or unmixed by-products. 

Hours of Labor: No employe shall 
work in excess of 8 hours per day or 
40 hours per week except executive, 
supervisory, technical and administra- 
tive employes provided they regularly 
receive at least $35.00 per week. Outside 
salesmen are also excepted. 

Exceptions: Factory and mechanical 
workers: 44 hours per week but not 
more than 9 hours per day during 10 
weeks of the year; 48 hours per week 
but not more than 9 hours per day dur- 
ing another 10-week period and 40 hours 
per week and not more than 8 hours 
per day the remaining 32 weeks. Com- 
pensation for all work in excess of 44 
hours per week must be at one and 
one-third the regular wage. 

Clerical, accounting and office em- 
ployes: 9 hours in any day or 44 hours 
in any week with no pay for over time 
but never more than 160 hours in any 
period of 4 weeks. 

Chauffeurs and deliverymen: 48 hours 
per week. 

Watchmen: 56 hours per week. May 
work seven days per week while all 
other employes shall not work more 
than six days in any seven day period. 

Wages: Office employes: Not less 


than $16.00 per week in cities of 500,000 
population; $15.00 in cities from 250,000 
to 500,000; $14.00 in cities, towns and 
villages of less than 250,000. Office boys 
and messengers may be paid at $2.00 
per week less than the stated minima. 

Watchmen: $16.00 per week in the 
North, $14.00 in the South. 

Other employes: 40 cents per hour 
in the North, 25 cents in the South. 

Employes milling alfalfa: 35 cents per 
hour. 

These are ali minimum rates and shall 
apply irrespective of whether an em- 
ploye is actually compensated on a time 
rate, piece work or other basis. 

General Labor Provisions: No per- 
son under 16 years of age shall be em- 
ployed in any capacity. No person under 
18 years of age shall be employed at 
operations or occupations which are haz- 
ardous in nature or detrimental to 
health. Code articles dealing with hours 
of labor, wages and general labor pro- 
visions must be posted in conspicuous 
places by all employers so that they 
may be easily read and referred to by 
employes. 

Code Authority: Seven members of 
industry, 5 elected by directors of the 
American Feed Manufacturers associa- 
tion and two by balance of industry, 
shall administer code. The Secretary of 
Agriculture and Administrator of NRA 
may each appoint from one to three ad- 
ditional members to serve on the Code 
Authority but without vote and without 
expense to the industry. 

Members of industry shall be entitled 
to participate in election of the Code 
Authority on payment of a reasonable 
share of the expenses of code adminis- 
tration. Code Authority shall determine 
“reasonable share” on basis of volume 
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now planning to spend extra time at French Lick combining business with 
pleasure to enjoy its many attractions, drinking at the famous Pluto 
sy and taking the health baths. 
the 500-mile automobile racing classic at the Indianapolis speedway 
enroute to the convention on Memorial day, May 30. 


Several parties also plan to stop at 


of business subject to review by Secre- 
tary and Administrator. 


Code Authority shall adopt by-laws 
and rules and regulations for its pro- 
cedure, obtain such information and re- 
ports from members of industry as may 
be necessary, use trade association and 
other agencies, approved by secretary, 
for carrying out any of its duties, in- 
sure compliance of industry and execu- 
tion of all code provisions, cooperate 
with administrator in regulating use of 
NRA insignia. 

Trade Practices Prohibited: “To sell 
or offer to sell at a designated price for 
— beyond 60 days from date of 
sale. 

“To extend or offer to extend the date 
of shipment, except for a period not 
exceeding 60 days and then only pro- 
viding a carrying charge of 25 cents per 
ton for each 15 days or portion thereof 
is made and collected. 

“The guaranty by any member against 
decline of the price specified in any con- 
tract for the sale of feed, or the can- 
cellation or re-writing of any contract 
for the purpose or with the effect of 
avoiding the accrual or collection of any 
carrying charges or any market loss 
which the seller would suffer through 
buyer’s failure to fulfill his contract, or 
otherwise rebating any part of the con- 
tract price. 

“The making of or entering into any 
agreement or contract, the effect of 
which will amount to the shipment or 
delivery of feed on consignment. “Con- 
signment” as used herein means the 
shipment or delivery by any member 
of the industry to any buyer or agent 
of a buyer, of feed on which a definite 
or fixed price has not been made by 
such member of the industry.” 
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his Month In Your Feed Store 


e Live Tips To Help You Get More Business 


Cash Paid for Ideas 


You must have some idea which you 
used with success to boost your busi- 
ness. Tell us about it in a brief letter. 
If we —- your idea on this page 
we will send you a check for $3.00. o 
fancy writing required. 


Collected 


A Wisconsin dealer sold feed to a 
hatchery and had considerable difficulty 
in collecting the account. This spring 
he made an agreement with the hatch- 
ery owner to sell chicks for him on a 
commission basis. Before he realized it 
the account was cleaned up. The chicks 
which the dealer sold furnished him 
with a good prospect list and developed 
into several new customers. The plan 
worked well all around for both the 
hatchery and the dealer. He is still 
selling the hatchery feeds and getting 
cash for all of the orders, whereas suing 
for the money would have meant a loss 
on the account as well as the enmity 
of a customer. 


Auction Posters 


Farmers congregate at a feed store 
and there is no better place to adver- 
tise a farm auction. In Illinois a pro- 
gressive dealer contacted his _ local 
printer and made arrangements for the 
posting of all auction bills in a conspic- 
uous place in his store. This pleased 
the farmers, and the dealer made it a 
point te attend all of the auctions for 
contact purposes and to observe who 
had the cash. He followed these pur- 
chasers up later and found that they 
netted him a good volume of increased 
business. 


Open Evenings 


Farmers are busy during the day 
when the seeding season rolls around. 
Realizing this, an Ohio feed merchant 
announced that he would remain open 
evenings until 11 p. m. during planting 
time. The volume of additional busi- 
ness he did was surprising. And the 
customers appreciated the service be- 
cause it enabled them to save valuable 
time by driving to the store at night 
and getting their supplies. Many feed 
crders were also placed as a result. 


Free Breakfast 


Farmers usually deliver their milk to 
the creamery before breakfast. A Wis- 
consin dealer conceived the idea of set- 
ting aside a day to serve free pork sau- 
sages, pancakes and coffee from 6:00 
until 8:00 a. m. He attracted a large 
crowd and took advantage of the oppor- 
tunity by displaying his feeds in the 
room in which the breakfast was served 
and obtaining a speaker who talked on 
profitable poultry raising while the farm 
folks munched their griddle cakes and 
pork sausages and sipped their coffee. 
The cost of the breakfast was repaid 
many times over in increased business. 


Order Slot 


Many banks employ tie idea of hav- 
ing a slot in the front of their building 
into which the customers may slip their 
deposits after closing hours. In New 
Jersey a feed merchant decided that 
he could use the same plan to good 
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advantage. He had a slot cut into his 
office door and placed a sign above it 
reading, ‘Leave Orders Here.” Farmers 
coming to town in the evening utilized 
the service and the orders were de- 
livered to their homes on the following 
day. The idea kept the store working 
for the dealer while he slept. 


Easy Mailing 


Dealers can gain business by making 
use of the following plan quoted from 
Article 300 of the U. S. Postal Regu- 
lations: “In an advertising campaign to 
reach all of the residents of the rural 
route, it is not necessary to know the 
liames of any of them. The procedure 
is to write to the postmaster of the 
territory to be covered for the number 
cf box holders on each of the rural 


routes operating from his office. The 
postmaster is permitted to furnish this 
information. Each piece of mail should 
be stamped and addressed to read: 
“Boxhelder, Rural Route 1, Mt. Vernon, 
N. Y.,” or whatever the proper address 
may be. All the papers should be tied 
together and a slip of paper attached, 
reading: “For distribution to Boxhold- 
ers, Rcute 1, Mt. Vernon, N. Y.,” or 
whatever may be the proper route, office 
and address. 


Wire Egg Baskets 


With every ton of laying mash pur- 
chased a New York feed merchant offers 
a wire basket which can be conveniently 
used for gathering eggs. The baskets, 
when ordered in lots, are inexpensive 
and prove to be good trade pullers. 


Even Old Spinning Wheel 
Can Develop Sales 


be used to advantage for increas- 
ing feed sales if the proper tie-up 
is made. 

This fact is demonstrated by a dealer 
who placed one in his window together 
with an old-fashioned suit of home-spun 
clothes. Practically all persons passing 
stopped to view the spinning wheel and 
the suit and were soon considering the 
sales message printed on a large placard. 

“You don’t spin your own cloth to- 
day,” it read, “then why use old- 
fashioned methods of feeding.” 

A display of commercially mixed feed- 
stuffs was placed in the window with 
a card on each sack to explain its par- 
ticular purposes and merits. 

* * 


| ae an old spinning wheel can 


Another feed merchant found that his 
feed sales dropped during rainy wea- 
ther, and especially on days when the 
mornings would be fair and the rain 
came unexpectedly in the afternoon. He 
decided to offset this situation and pur- 
chased several tarpaulins to use for 
loaning to customers who wished to 
make worthwhile purchases on rainy 
days. When any prospect or customer 
comes to the stere and decides to make 
only a small purchase for fear of get- 
ting the feedstuffs wet during transit 
or suggests the postponing of making 
any purchase, this dealer volunteers 
loaning the customer a tarpaulin. When 
such a loan is made, the customer is 
required to sign a slip of paper stating 
that a tarpaulin of a certain number 
has been borrowed on the specified date 
from this firm. 

These tarpaulins are orange in color 
with large bold-face black letters which 
spell out the name of the feed store. 
Customers using the borrowed tarpau- 
lins on the highways afford a traveling 
billboard for the dealer. They appre- 
ciate the courtesy, return to the store 
to bring back the borrowed item and 
continue to buy their feed from the 
dealer who looks out for their interests. 
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Still another feed dealer increased 
telephone sales by having some cut-out 
stencils made for painting his firm name 
and telephone number on each sack of 
feed sold. A tinsmith took rectangular 
pieces of tin and cut out the letters used 
for spelling the firm name and the tele- 
phone number. By laying this tin across 
the back of a feed sack and using red 
or black paint to paint across the tin 
plate, the cut-out lettering would remain 
on the sack. This dealer found that 
more of his customers would telephone 
when they were using up the last sacks 
of feed, as his number was before them. 

ok * 


The hardest thing in the world for 
the average farmer, dairvman or stock 
feeder to do is to write a letter. One 
feed dealer capitalized upon this fact by 
placing a sign in his store which reads: 
“Our Stenographer Will Write Busi- 
ness Letters for Our Customers at Na 
Cost.” It was found that a number 
of feed buyers jumped at the chance 
to get someone to relieve them of the 
trouble and worry of writing a letter 
in longhand. They began coming to 
this merchant and his stenographer to 
get them to write their business letters, 
something that would require but a few 
moments of the stenographer’s time, but 
something that meant much in building 
a stronger friendship with these cus- 
tomers. 


ROCKWELL CITY Flouring Mill, 
Rockwell City, Ia., was opened for busi- 
ness March 1, by C. M. Robetzer. 


BACK FROM FLORIDA 

C. D. McArthur, Elgin Flour & Feed 
Co., Elgin, Ill.; Joe Straub, Lomira Ele- 
vator, Lomira, Wis., and J. L. Davies, 
J. L. Davies & Sons, Waukesha, Wis., 
recently returned from Florida where 
they spent brief vacations. They re- 
turned hoping to see spring in the North 
well on the way but were disappointed 
to find winter weather still prevailing. 
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Your Mixed Feeds will have All Needed “G” 


when you add the correct percentage of 


MILK SUGAR FEED 
the Most Economical Source 


There can be no question about feeding adequate vitamin G, 
the growth vitamin, in your feeds when KRACO, Milk Sugar 
Feed, in its proper proportion, is part of the ration. 


ALSO RICH IN... 


LACTOSE: KRACO contains better than 
70% lactose (milk sugar). The right per- 
centage of KRACO in the feed assures a 
steady flow of lactic acid in the intestines 
to promote the ‘‘friendly”’ bacteria that 
overcome parasites. Further, lactose aids 
in assimilation of calcium and phosphorus. 
It provides needed energy for the birds. 


MINERALS: Milk minerals, notably 

(calcium and phosphorus), present in 

KRACO total 8% to 9%. No minerals from 

outside sources are added to KRACO. These 

milk minerals help build sturdy frames, 

the first requirement in growing chicks 
into healthy, rugged birds. 


ll4 


Milk Sugar Feed has a vitamin G potency of 50% more than 
other similar commercial food concentrates fed for hatch- 
ability and growth. Scientific findings at Cornell show how 
essential vitamin G is to the ration. . . . Vitamin G is neces- 
sary to produce hatchable eggs, for rapid development in 
chicks and for health in sustained production. ... Other 
tests at Alabama show how the lactose (milk sugar) aids in 
maintaining intestinal health in poultry. KRACO contains 
better than '70% lactose. 


KRACO, Milk Sugar Feed, is dried cheese whey, made under 
a special process developed and perfected in Kraft-Phenix 
Laboratories. It is a dried powder, packed in 100 ib bags, 
and mixes easily. KRACO on its merits, has won a permanent 
place in laying, growing and starting mashes in the foremost 
poultry sections of our country. Let us tell you what leading 
feed manufacturers using KRACO say about it as a builder of 
greater feed sales. For full information write to: 


KRAFT-PHENIX CHEESE CORPORATION Dept. 000 CHICAGO, ILL. 
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SELL YOUR TRADE LAYING, GROWING and 
STARTING MASHES that CONTAIN KRACO 
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Laying Hen Baby Chick 

| | 99 

BOTH NEED VITAMIN 
~ 


Help 


Your Customers Get Poultry 


Flock Started Right 


Service Should Go Beyond Sale 


EED dealers lose an immense vol- 
Fk ume of poultry business annually 
because they consider their duty 
performed when the sale is made. 

It is difficult to convince a customer 
that it pays him to continue using a 
certain brand of feed when the first 
trial does not meet his expectations. 
The fault, nine times out of ten, is not 
in the ration but rests upon the condi- 
tions under which the flock is being 
raised. 

The wise feed dealer, therefore, fol- 
lows up his sales and assists his cus- 
tomer in arranging the proper housing 
and feeding facilities. He takes pains, 
particularly, with the farmer who is 
just venturing into the poultry raising 
business. 


Clean Brooder Essential 


One of the first essentials for getting 
a flock of baby chicks started right is 
a good, clean brooder house. If the 
house was used previously, the floor 
should be saturated with a good disin- 
fectant to kill any disease germs which 
may be lurking there. 

It is also necessary to keep the 
ground around the brooder house clean. 
One of the ways to accomplish this 
easily is to move it upon new ground 
that has not been contaminated with 
droppings from the previous flock. The 
new location should be dry, for low, wet 
ground is an ideal place for the germs 
of that dreaded disease, coccidiosis, to 
spread. 

If coccidiosis does come, that is if 
any signs of bloody droppings are ap- 
parent among the chicks, immediate 
steps should be taken to check the 
spread of the disease. A thorough 
cleaning of the brooder house at least 
twice a week and moving it frequently 
te clean grounds will serve as a good 
preventive. 

Crowding of chicks into small space 
often proves disastrous. If 500 chicks 
are to be raised in one group the brood- 
er house should be 12x16 or 12x18. This, 
however, may make the house too cum- 
bersome for moving and in that event 
it is better to have two, each of them 
about 8x12. 


Feed on Arrival 


Customers should be encouraged to 
feed their baby chicks on arrival. None 
other than Prof. J. G. Halpin, Univer- 
sity of Wisconsin, Madison, advocates 
this plan. His contention has been 
lhorne out by successful experiments in 
many parts of the country. Faster 
growth and healthier birds result when 
chicks are fed early. 

“One of the important steps toward 
success with chicks,’ Professor Halpin 
maintains, “is to have good chicks and 
to get them started eating and drinking 
before they get too hungry or thirsty. 
This is easy to say and not so easy to 
do because some chicks catch on more 
quickly than others. Some chicks mav 
cram their crops full before others begin 
to eat. Usually with chicks too hungry 
it is best to use plenty of cardboard 
or other paper and spread the feed out 


rather thin so that they cannot eat too 
fast. With such chicks one can some- 
times help them by using a mixture of 
fine chopped wet green feed mixed with 
the chick mash. The feed being moist 
helps to allay their thirst and at the 


same time satisfies their craving for 
feed.” 

In a flock of chickens it is not un- 
ccmmon to find many which are “board- 


ers.” A man who knows poultry and 


Federation Disapproves 
NRA Code Draft 


(Continued from Page Nine) 


plus the regular service charges.” 

“The attached draft of the code is 
tentative and subject to change,” Mr. 
Clarke wrote the National Federation of 
Feed Associations on March 29, “but is 
sufficient for the purpose of an informal 
conference. I do not believe we would 
have much success in attempting to 
handle the code through the medium 
of correspondence.” 


Mr. Clarke further suggested that the 
code committee arrange a date for an 
informal conference at Washington in 
the near future and it is expected that 
this will be done, although not before 
the committee attempts to discover 
through correspondence just why prac- 
tically all of its recommendations were 
disregarded and feed distribution costs 
further increased though the intended 
establishment of still shorter hours and 
higher wages without any compensating 
advantages which would protect the in- 
dustry from price cutting competition 
and permit legitimate feed dealers to 
make a fair profit on the merchandise 
they sell. 


THE FEED BAG—APRIL, 1934 


understands the characteristics of a 
good layer can pick out the poor birds 
from the real producers. 

Many dealers throughout the country 
have found it profitable to inform them- 
selves on the subject of culling. Such 
knowledge is of direct benefit to them- 
selves as well as to the farmer. Boarder 
chicks consume just as much feed as 
a good laying hen. The return in eggs 
which they give for it, however, drag 
down the production of the entire flock 
and tend to give a wrong impression 
about the worth of the feed. Often, 
it the situation is not corrected, the 
dealer may lose business because he 
has not taken the trouble to put the 
farmer on the right track. 


Know Feeding Methods 


Feeding methods should be familiar 
to every dealer. He should not only 
know the merits of his feed but he 
should know when changes are to be 
made from one ration to the other as 
the flock develops. The wrong ration 
often destroys the custonier’s confidence 
in the entire line. The right kind of 
feed at the right time builds business 
and good will. 


Unfortunately, many dealers, because 
of their indifference to customer’s prob- 
lems, are guilty of stifling the progress 
of their community as well as driving 
business from their door. The modern 
feed dealer must be a diplomat, a saies- 
man and last but not least, a service 
man who follows up each sale and as- 
sures himself that the customer is en- 
tirely satisfied and that his feeds are 
being given a fair chance to prove their 
worth. 


E. C. DREYER, Dreyer Commission 
Co., St. Louis, president of the National 
Federation of Feed Associations and 
the St. Louis Merchants exchange, is 
leaving April 16 for a round-up business 
trip in the East which will conclude 
at Washington as nationai councilor at 
the annual meeting of the United States 
Chamber of Commerce, May 1 to 4, in- 
clusive. He expects to be back in St. 
Louis again, ready for werk on May 5. 


HARRY H. KLEMME, Kiel Roller 
Mills, Kiel, Wis., was recently the sub- 
ject of a photograph in the rotogravure 
section of the Milwaukee Journal. He 
was shown at work on his hobby of 
trapping muskrats at which he is quite 
adept. 


FARMERS & MERCHANTS Mill- 
ing Co., Glencoe, Minn., is constructing 
an addition to its plant to handle its 
rapidly increasing feed business. 


Cc. C. CRAWFORD, Ida Grove, Ia., 
sustained a loss of $50,000 when his 
three-story mill and elevator was des- 
troyed by fire, March 7. 


CARL S. BRIGHT, 47, owner of the 
Westwood feed store, Dayton, Ohio. 
died at the Miamy Valley hospital 
March 23 following two weeks’ illness. 
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Carload of Feed to Be Given Away 
At Central Convention 


Membership Campaign Now in Progress 


FULL mixed car of flour and 
A feed will be given away to some 

one lucky member of the Cen- 

tral Retail Feed association by 
Minneapolis and Minnesota shippers. 
Award of the car will be made at the 
9th annual convention of the associa- 
tion which is expected to be held at 
Milwaukee sometime during the month 
of June. Dates for the convention have 
not been definitely set by the organiza- 
tion’s directors as they would like to 
arrange the meeting so that it could 
be held promptly after approval of a 
feed dealers code providing that is pos- 
sible. 

Van Horssen Chairman 

Charles Van Horssen, manager of the 
commercial feed department of the 
Washburn Crosby Co., has been ap- 
pointed chairman of the Minneapolis 
shippers’ committee in charge of mak- 
ing arrangements for the car by Presi- 
dent Edson Davis, Northern Supply Co. 
Retail Stores, Amery, Wis. Other mem- 
bers are Harry Cowan, Spencer Kellogg 
& Son Sales Corp.; George Smith, Dick- 
inson Feed & Seed Co., and E. S. Wood- 
worth, Snow Woodworth & Co., all of 
Minneapolis. The car will be assem- 
bled and shipped from the Washburn 
Crosby Co. plant and from 20 to 30 
firms are expected to make contribu- 
tions of flour and feed. A complete 
description of the contents of the car 
together with a list of the firms making 
the donations will be published in the 
May number of The Feed Bag. 

Every one of the present more than 
300 members of the Central Retail Feed 
association who has paid his dues for 
the year ending May 31, 1934, will be 
entitled to at least one chance to re- 
ceive the gift car. Additional chances, 
according to announcement by Secre- 
tary David K. Steenbergh, Milwaukee, 
will be awarded as follows: 

For old members (those with dues 
paid to May 31, 1934): One additional 
chance providing they pay their dues for 
the new fiscal year ending May 31, 1935 
before the close of the first day of the 
convention; one additional chance for 
each new member they interest in join- 
ing the association on a cash basis prior 
to the close of the first day of the con- 
vention; one additional chance for at- 
tendance and registration at the conven- 
tion. 

Every present member of the associa- 
tion who pays his dues for the new year 
and attends the convention will, there- 
fore, have at least three chances to be 
awarded the gift car and those members 
who go out and hustle to bring in new 
members may have as many additional 
chances as they are able to obtain new 
members. 

For new members: One chance to 
every new member who joins and pays 
his dues between now and the close of 
the first day of the convention; one 
additional chance for each new mem- 
ber which new members obtain on 
a cash basis between now and the close 
of the first day of the convention; one 
additional chance for attendance and 
registration at the convention. Each 
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new member, therefore, will be entitled 
to at least two chances and he may be 
entitled to as many more additional 
chances as he is able to obtain addi- 
tional new members. 

The purpose of the gift car which is 
coming as a good will offering from 
Minneapolis and Minnesota shippers, as 
indicated by the manner in which the 
chances are being distributed, is to en- 
courage all members to pay their dues 
for the new year promptly, to increase 
membership in the association and to 
boost attendance at the convention. 

Since the feed and flour for the gift 
car is being donated by wholesale ship- 
pers, most of whom are associate mem- 
bers of the Central Retail Feed associa- 
tion, chances to receive it will only be 
open to regular retail dealer members. 


The Central Retail Ieed association 
dues are $10.00 per year and new mem- 
bers may join during April or May on 
payment of a single fee of $10.00 for 
which they will receive a card of good 
standing paid up to May 31, 1935. All 
persons interested in securing further 
details with reference to this mixed car 
may address the Central Retail Feed 
association, 210 East Michigan street, 
Milwaukee, Wis. 

Award of a mixed car of flour and 
feed to one of its members is not an 
innovation in the Central Retail Feed 
association this year. The first gift car, 
zlso donated by Minneapolis shippers, 
was awarded at the first annual conven- 
tion of the association in 1926. The 
lucky dealer then was Jacob Hetzel, 
Hetzel Milling Co., Delavan, Wis. 


Article on War Features 


Michigan 


Fred K. Zinn’ 


ANY friends of Fred Zinn, A. 

K. Zinn & Co., Battle Creek, 

Mich., have been interested in 

reading the references to his 
war activities as published in a con- 
tinued article entitled “Rendezvous” 
which is appearing in current issues of 
Liberty magazine. 

The article is the war story of 
Edward Bouligny, an American who 
served in the French Foreign Legion, 
enlisting immediately after France and 
Germany declared war, and is written 
by William Robertson. 

In the article, Bouligny, through 
Robertson, tells of meeting Fred Zinn 
as follows: “Fred Zinn who had been 
touring Europe when the European 
powder train was lighted, ceased polish- 
ing his spectacles on a corner of his 
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Feed Man 


newspaper, cocked his ever-present pipe 
in the corner of his mouth, and greeted 
me warmly.” 

He also tells of one time when Fred, 
he and another legionnaire were called 
upon to guard a detail of German prison- 
ers. The French non-combatants tried 
to rush the prisoners, throwing eggs, 
vegetables and stones and one of the 
missiles, an earthen bottle, carried away 
Zinn’s pipe which he was smoking at 
the time. Bouligny also describes how 
Fred Zinn, and another American named 
Dowd, took the first German prisoner 
captured by the second French Foreign 
Legion during the war. 

To the editor of The Feed Bag, Fred 
writes as follows: 

“The William Robertson who wrote 
that particular story is managing editor 
of the Minneapolis Star. He had taken 
down a lot of notes from Bouligny in 
1931, but before he had written up the 
stuff Bouligny was shot and killed by 
his wife, a French girl whom he had 
married, as I remember, on a _ subse- 
quent trip to France. Robertson there- 
fore had to complete his story under 
some difficulties and some minor details 
are off and the chronology is sometimes 
mixed up, but on the whole it is an ac- 
curate account of the happenings.” 

Publication of the article in Liberty 
was started while Fred Zinn was on a 
winter vacation visiting Puerto Rico, 
Santo Domingo, Haiti and Cuba. He 
writes: 

“I came back partly by automobile 
across Hispaniola and Cuba, using the 
Pan American for the air jumps be- 
tween, so ended up in Miami, where I 
spent a few days, which I wanted to 
mention particularly because general 
business down there, including the feed 
business, has shown such a tremendous 
improvement as compared to a year ago. 
Feed dealers and the dairymen not only 
are making money but are admitting 
they are making it, which is quite un- 
usual.” 


Carefully Sifted for Feed Dealer Consumption 


BAD SIGNAL 


Dealer: “I simply can’t stand the toot 
of an automobile horn.” 

Salesman: “How’s that?” 

Dealer: “A fellow eloped with my 
wife in an automobile, and every time 
I hear an auto toot, I think he’s bring- 
ing her back.” 


CORNHAY WEAKLY NEWS 

Screwloose Hanson, local inventor, is 
expecting to make a fortune this year 
by buying up old electric light bulbs 
and putting them under setting hens 
so they hatch into electric dynamos. 

Cornhay folks wept profusely last 
Friday when Judd Perkins delivered a 
load of onions to be shipped out of 
town. Judd also wept when he re- 
ceived his check. 

Lopy Lazarus, local town loafer, was 
overjoyed when the first announcement 
of the C. W. A. reached Cornhay. Lopy 
took it to mean, “Can’t Work Any- 
more”. 


TACTFUL GIRL 
Minister: “And what does your 


mother do for you when you've been 
a good girl?” 
Marjorie: “She lets me stay home 
from church.” 
HIS OWN TASTES 
Indian: “Wrap me up six heap big 
bottles cough sirup.” 
Druggist: “Somebody 
house?” 
Indian: sick.” 
Druggist: “Then why on earth do you 
want all this cough sirup?” 
Indian: “Me likum on pancakes.” 
* * 


SILENCE IS GOLDEN 
Landlord: “You know we keep it very 
quiet and orderly here. Do you have 
any children?” 
Prospective Tenant: “No.” 
Landlord: “A piano, radio, or Victro- 


sick at your 


la? Do you play any musical instru- 
ments? Do you have a cat or dog or 
parrot?” 

Prospective Tenant: ‘No, but my 
fountain pen scratches a little some- 
times.” 


* * * 


TAN THE HIDE 

Farmer: “I want to buy some strong 
My cow she changes hide every 
night.” 

Dealer: “Changes hide? How’s that?” 

Farmer: “One night she hide in the 
creek, next night in the woods—want to 
tie her up.” 

* * * 
CONTENTED 

Customer: “That chicken I 
vesterday had no wish bone.” 

Butcher: “Madam, he was so happy 
- contended he had nothing to wish 
or.” 


bought 


* * * 


CHERRY PIE WITH 
Customer: “Did you serve me this 
cherry pie because it happens to be 
Washington’s birthday?” 
Waitress: “That's right, sir.” 
Diner: “Well, get me his hatchet so 
can cut it.” 


* 
GOOD PRODUCTION 
First Hobo: “How many yards does 
it take to make a shirt like you have 
on?” 
Second Hobo: “Well, I got two out 
of one yard last night.” 


LUCKY BREAK 


Plumber (arriving late): “How is it?” 
nd: “Not so bad. 
were waiting for you to arrive I taught 


Husband: 


my wife how to swim.” 


* * * 

CORRECT ANSWER 
Teacher: “Johnny, what 
net?” 


Johnny: “A lot of holes tied together 


with strings.” 


FRANK R. JOHNSON, formerly as- 
sociated with the Arcady Farms Milling 
Co., and the Quaker Oats Co., and well- 
known throughout the feed industry, is 
now connected with the Columbia 
Malting Co., 332 South LaSalle street, 
Chicago. 


While we 


CENTRAL ROLLER MILLS. Ida 
Grove, Ia., were destroyed by fire of 
undetermined origin, March 7. C. C. 
Crawford, owner, has not decided 
whether he will rebuild. 


is fish 


How To TAG New Customers 
At Farm Shows 


Let The Pratt 


Man 


Tell You 


MAIL 
TODAY 


at Farm Shows. 


Ask yourself—at that last poultry, rabbit, dog or farm 
show—did you actually get new customers? 


Too often, the people you meet at shows forget all about 
meeting you. At least they never accept your invitation 
to visit your store. Isn’t that true? 


The Pratt man knows how to remedy that. His plan 
has brought marvelous results to other dealers faced with 
your problem. 


Brhind him are the wisdom and experience learned by 
the Pratt Food Co., in more than 60 years of selling 
quality remedies and feeds to farmers. He has been 
taught successful feed merchandising methods by this 
acknowledged successful feed merchandiser. 


Ideas, such as this one, are constantly made available 
to Pratt dealers. That’s one reason why they are the 
most satisfied and prosperous group of dealers in the 
feed industry. 


Wouldn’t you like to have full details on how you can 
make show contacts grow into satisfied customers? 
The plan is yours—just by filling out the coupon and 
sending it in at once. 


PRATT FOOD COMPANY, Dept. 620, Philadelphia, Pa. 


Without obligation to me, please send me your plan for Tagging Customers 
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Otto Sickert 


Otto Sickert New Head 
Of Milwaukee ’Change 


Otto Sickert, Deutsch & Sickert Co., 
was elected president of the Milwaukee 
Grain & Stock exchange at the annual 
meeting held April 2, to succeed 
Edward LaBudde, LaBudde Feed & 
Grain Co. 

John V. Lauer, J. V. Lauer & Co., 
was chosen first vice president and E. 


S. Terry, Donahue-Stratton Co., was 
named second vice president. Harry A. 
Plumb was reelected secretary and 


treasurer. 

Other officers chosen were E. H. 
Hiemke, L. Bartlett & Son Grain Co.; 
Carl A. Houlton, LaBudde Feed & 
Grain Co., and A. M. Kayser, directors; 
Charles Coughlin, the Riebs Co., Wil- 
liam Ejiteneier and Harry Franke, Fran- 
ke Grain Co., board of arbitration; 
Thomas M. Corcoran, Corcoran Bros., 
and S. G. Courteen, Courteen Seed Co., 
board of appeals. The new officers were 
installed April 9. 


GLUTEN BOOKLET 
Latest facts and discoveries on corn 
gluten feed are presented in a booklet 
just issued by the Hubinger Co., Keo- 
kuk, Ia. It will be sent free on request 
to any member of the feed industry 
who writes the firm. 


PURINA BOOKLET 

An exposure of losses which cost the 
American farmer $2,000,000,000 annual- 
ly is made in a new booklet published 
by Purina Mills, St. Louis. The book- 
let, entitled, “Parasites or Profits”, gives 
practical sanitation and disease preven- 
tion information and may be obtained 
free from the company by dealers on 
request. 


HIGHEST WAGES 

Whitney H. Eastman, president, Wm. 
O. Goodrich Co., Milwaukee, linseed 
meal manufacturers, in a recent state- 
ment declared that his firm was paying 
the highest wages in the industry. “We 
are going to maintain that position,” he 
said, “as that has been and always will 
be our policy. Some time ago our com- 
pany restored the highest wage scales 
it ever paid.” 
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Clean Up Past 
With Farm 


HE lean years following the crash 
of 1929 played havoc in nearly 
all agricultural districts. Farm- 
ers, dairymen and poultrymen 
found their cash funds exhausted, mak- 
ing it necessary to ask credit terms on 
their purchases. In many instances 
dealers faced larger credit extensions 
than their finances would stand, mak- 
ing it necessary to limit sales to those 
customers who could still pay cash. 

The federal government has _ recog- 
nized the emergency and on May 27, 
1933, through the Farm Credit adminis- 
tration, made funds available through 
the federal land banks. Loans may be 
made for the following purposes: 

(a) To provide for the purchase of 
land for agricultural uses: 

(b) To provide for the purchase of 
equipment, fertilizers and livestock nec- 
essary for the proper and reasonable 
operation of the mortgaged farm: 

(c) To provide buildings and for the 
improvement of farm land: 

(d) To liquidate indebtedness of the 
owner of the land mortgaged, incurred 
for agricultural purposes, or incurred 
to January 1, 1933. 

(e) To provide the owner of the 
land mortgaged with funds for general 
agricultural purposes, including the pro- 
ducing and harvesting of crops; breed- 
ing, raising and fattening of livestock; 
production of poultry and livestock pro- 
ducts. 

These loans are made through twelve 
federal land banks, working through lo- 
cal National Farm Loan associations 
and local Production Credit associations. 
The farmer obtains his loan through 
the local association, or, if one has not 
been formed to serve his district, the 
farmer, with nine of his neighbors who 
also want loans, may form their own 
association with the help of the Farm 
Credit administration headquarters for 
their district. 

This assistance is of vital importance 
to American agriculture. Through these 
two types of loans farmers are able to 
refinance mortgages, pay off old debts, 
and secure needed money for current 
expenses for feeds and for crop produc- 
tion. Farmers who had exhausted their 
cash, and who could obtain no more 
credit, are through these loans, being 
given a new start and the chance to 
make things go. 

Have you realized what this means 
tc you? Have you taken advantage of 
the opportunity to get ready cash from 
your slow accounts? If your customers 
with large accounts have not already 
applied for loans to pay off old debts 
and get cash for their present needs, 
you can do them, as well as yourself, 
a service by helping them arrange for 
loans. 

Farmers who have been considered 
poor credit risks will then be able to 
pay off their old debts and pay cash 
for current purchases. Write direct to 
the regional office of the Farm Credit 
administration which serves your sec- 
tion. 

The regional offices in your territory, 
with the district served by each, are 
among the following: 

Farm Credit Administration of Spring- 
field, Springfield, Mass. Serves Maine, 
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Due Accounts 
Loan Cash 


New Hampshire, Vermont, Massachu- 
setts, Connecticut, New York and New 
Jersey. 

Farm Credit Administration of Balti- 
more, Baltimore, Md. Serves: Penn- 
sylvania, West Virginia, Virginia, Dela- 
ware, Maryland and District of Colum- 
bia. 

Farm Credit Administration of Colum- 
bia, Columbia, S. Serves: North 
Carolina, South Carolina, Georgia and 
Fiorida—H. R. Wyatt in the Larro 
Dealer. 

Farm Credit Administration of St. 


Paul, St. Paul, Minn. Serves: North 
Dakota, Minnesota, Wisconsin and 
Michigan. 


KING MIDAS MILL CO., Minne- 
apolis, is opening a branch warehouse 
at Grand Rapids, Mich. John Van der 
Veen will be in charge. 


QUAKER OATS CO., Chicago, is 
constructing a six-story, fire-proof stor- 
age building at its Cedar Rapids, lIa., 
plant. ‘Cost of the new unit will be 
approximately $65,000. 


DANIEL D. BURDITT, who with 
his brother founded the firm of Burditt 
3ros., Rutland, Vt., died at his home 
in Pittsford, Vt., March 24. He was 
84 years old. 


GEORGE P. NEWMAN has opened 
a new feed and implement store at Gar- 
ner, Ia. He also operates similar es- 
tablishments at Clear Lake and Mason 
City. 


ROBERT BENNETT, associated 
for 16 years with Spencer Kellogg & 
Sons, Buffalo, N. Y., linseed crushers, 
recently embarked for Hankow, China, 
where he will superintend the plant 
maintained by the firm there. 


CLOVER POISONING 
A warning against sweet clover poi- 
soning following heavy loss of livestock 
throughout the state has been issued 
by Dr. W. Wisnicky, chief of the divi- 
sion of livestock sanitation, University 
of Wisconsin, Madison. He advises 
farmers who have been feeding sweet 
clover hay for the past 30 days to stop 

at once for at least a month. 


WORLD EGG RECORD 

A world egg record of 153 eggs in 
154 days was recently established at 
the Agassiz, B. C., experiment station 
by two barred plymouth rock pullets. 
The event was the annual egg laying 
contest. Two other hens laid 150 eggs 
in 150 consecutive days. 


MILLS THREATENED 

Flood waters which swirled over Wis- 
consin as the result of heavy raintalls 
and a deluge on April 3, endangered 
dams and other property of numerous 
feed and flour mills throughout the 
state. Among those threatened was the 
plant of the Wisconsin Milling Co., 
Menomonie. Dynamiting of the Big 
Cedar dam in the city was considered 
necessary to save the property for a 
time but the waters receded without 
any serious damage. 


: 
* 


SHIP MILWAUKEE 


The World’s Largest Market for Malting Barley 


We Want Barley 


Mail Us Samples for Spot 
and Arrive Value 


@ Let our barley specialist with 
20 years experience, who sells 
only barley, get you top prices. 
His sales will please you. Con- 
sign that next car to 


FRASER-SMITH CO. 


MILWAUKEE, WIS. 


VETERAN BARLEY 
EXPERTS 


RECEIVERS and 
SHIPPERS 


THE RIEBS Co. 


MILWAUKEE, WISCONSIN 


We Specialize 
in Barley as 
Well as All 
Other Grains. 


JOHNSTONE & TEMPLETON 


Milwaukee, Wis. 


Good Malting 


Barley Brings 


Premium on Market 


money for themselves and for 

their farm customers by encour- 

aging the planting cf the proper 
types of malting barley. 

Malting types bring a higher price 
on the market than feed barley because 
the maltster demands a higher quality 
grain for his product. Consequently the 
farmer who can turn his crop into cash 
will be a good prospect for feeds and 
a source of additional revenue for the 
dealer. 

A good malting barley, according to 
Professors R. A. Moore, B. D. Leith 
and J. G. Dickson of the agronomy de- 
partment, University of Wisconsin, 
Madison, should be large and plump, 
high in bushel weight, mellow in tex- 
ture, free from disease, high in germina- 
tion and free from skinned and broken 
kernels and should possess a good color. 

Barley, to have these desirable points, 
must be grown on good clay soil hav- 
ing sufficient phosphorus and _ potash 
but not an excess of nitrogen fertilizer. 
‘Lhe season must also be favorable. A 
ccol summer with plenty of moisture 
which furnishes a slow growing and 
maturing period is favorable for plump- 
ness. Hot, dry weather at the time the 
grain approaches maturity results in a 
slim or slender kernel which is usually 
hard and steely. 

Mellowness is recognized by a partly 
starchy appearance of the barley kernel 
when cut. The flinty or steely barleys 
are glassy in cross section. Mellowness 
is usually found when the season is cool 
and ripening is not hastened. Variety 
also plays an important part. Some 
barleys are naturally mellow while 
others are naturally hard and steely. 

Color is another important considera- 
tion in malting quality, as a bright col- 
cred barley invariably indicates that it 
was handled under good conditions, has 
not been weathered and is free from 
disease. Stained or brownish kernels 
due to weathering may not be very 
serious if the hull has not been loosened 
or the kernel soaked so that the ger- 


dealers can make more 


mination is affected. However, discol- 
oration due to disease is a _ serious 
niatter with the maltster. 

Disease plays a very important part 
in reducing malting quality of barley. 
Two diseases, Helminthosporium blight 
and scab, which are known in the barley 
trade as blight, are troublesome factors 
found in barley on the market which 
lowers quality. Blighted kernels are us- 
ually dark colored and slim. However, 
all dark colored kernels are not dis- 
eased and sometimes the large kernels 
are also disease infected. It becomes, 
therefore, very difficult to identify the 
disease—in many cases it can be identi- 
fied only with a iaboratory test. Plow- 
ing under grain straw and corn stubble 
will help control the blight diseases. 

The maltster desirés a barley of high 
germinating power because conversion 
to malt is a germinating process and 
any kernels that do not germinate are 
a loss in the malting operation. Low 
germination is usually caused by putting 
the grain in the bin too soon after 
cutting or after a rain. Sweating, which 
takes place in grain after it is cut, causes 
moisture and heat to be liberated. If 
this has not taken place in the shock 
er stack, it will take place in the bin. 
Because of a lack of ventilation, heat 
and moisture may rise to a point where 
the germination may be injured and yet 
not change the appearance of the grain. 
When damp grain goes in the bin a 
similar condition exists. For highest 
quality malting barley, one must wait 
until the grain is thoroughly cured and 
dry in stack or barn before threshing. 

It is desirable that the hull should 
entirely cover the kernel. As the malt- 
ster germinates his barley he depends 
on the hull to protect the small sprout 
that emerges in the early germinating 
stage. If this hull is removed, as is 
the case with skinned kernels, the small 
sprout sticks out from the kernel and 
is broken off by the stirring machinery 
during the germinating process. The 
hull, therefore, protects this sprout until 
it grows far enough to convert the en- 


Mohr-Holstein 
Commission Co. 
Let Us Handle 
Your Barley... 
@ 
TELEPHONE DALY 5226 


Personal Service... 


BARLEY A SPECIALTY 


ROY I. CAMPBELL 


COMMISSION MERCHANT 


MILWAUKEE 


J. V. LAUER & CO. 


‘Pioneer Barley Salesmen’’ 
@ For satisfactory prices, consign us your next car. ® 
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dosperm materials in the kernel. Skin- 
ning is caused at threshing time by (1) 
having the concave teeth too close up 
to the cylinder; (2) too many concave 
teeth; (3) worn and rounded cylinder 
and concave teeth, and (4) end play in 
the cylinder allowing it to rub the ker- 
nels too closely as they pass through. 

There is a recognized difference in 
varieties of barley for malting purposes. 
The Oderbrucker was given a careful 
test in Wisconsin and has been recog- 
nized by the malting trade as the finest 
brewing barley obtainable in the United 
States. The new smooth bearded bar- 
leys, Wisconsin Barbless, Pedigree 38. 
and Minnesota Velvet, have been used 
by the maltsters for the past two years 
and have been found equal to the Oder- 
brucker in practically every respect. 
However, under present conditions, at 
least, more skinning has been found in 
the smooth bearded samples which come 
en the market—probably due largely to 
the fact that it is new with the thresher- 
men. The two-rowed barleys have not 
been generally acceptable from the 
maltster’s standpoint. There are some 
strains of steely barleys found on the 
market; the most notable one is the 
Trebi. So much discrimination is made 
against the Trebi that a small mixture 
of it in good malting barley will seri- 
ously impair its malting value. 


CLARENCE CODDINGTON, pres- 
ident of the American Feed Manufac- 


turers association and head of the 
Beacon Milling Co., Cayuga, N. Y., 


stopped at Washington for a final meet- 
ing of the association’s code committee 
enroute home from a two months’ win- 
ter vacation in Florida. 


MRS. MELANDER DEAD 

Sympathy of the entire trade is ex- 
tended to Carl Melander, linseed divi- 
sion, Pittsburgh Plate Glass Co., Mil- 
waukee, who lost his wife by death 
March 15. Mrs. Melander passed away 
following an illness lasting only four 
days. Funeral services were held March 
17 at Fountain City, Wis. 


ILLINOIS 

F. D. Rogers Co., Elgin, is planning 
to move into larger quarters this month 
and will add a modern retail feed store 
and pet shop to its present business. 

Wilson feed mill, Pontiac, has re- 
opened for business after being idle for 
many months. 

Scott Greer, manager, Seaton 
Farmers Grain Co., Seaton, is a candi- 
date for county clerk on the democratic 
ticket. 

Becker feed store, East Freeport, was 
recently robbed of articles valued at 
$200 by bandits who broke into the 
place during the night. 

Nelson & Johnson, who operate feed 
stores at Cambridge and Geneseo, have 
cpened a new station at Orion. Harry 
E. Ferguson is manager. 

J. E. Falk has opened a feed store 
at Stewardson. 

Kimmundy Flour & Feed Co., Kim- 
mundy, has installed a brooder and will 
handle baby chicks. 

Dan Moorehead has purchased the 
Columbian mill, Norris City. 

Rumsey Moore & Co. has purchased 
the McDonald interests in the Mc- 
Donald Grain Co., Morton. 

Glenn Hough has opened a feed store 
at Centralia. 

Handkins brothers have opened a feed 
yusiness at Marion. 
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Eastern Federation News 


Charles D. Campbell 


The Feed Bag 


Discontinuing of the regular monthly 
bulletins and the publishing of all of- 
ficial information in The Feed Bag was 
voted by the board of directors of the 
Eastern Federation of Feed Merchants 
at a recent meeting held at Syracuse, N. 


The Feed Bag has served as official 
paper for the organization for many 
years and will now be depended upon 
exclusively to bring notices, important 
announcements and other details of gen- 
eral interest before the members. 

The board of directors also voted to 
withdraw from the Grain & Feed Deal- 
ers National association for the purpose 
of econcmy and in view of the fact that 
the Eastern Federation maintains mem- 
bership in the National Federation of 
Feed Associations. 


Directors present at the meeting were 
Fred M. McIntyre, Potsdam, N. Y., 
president; A. J. Thompson, Wycombe. 
Pa., first vice president; Bruce L. Hall, 
Cooperstown, N. Y., second vice presi- 
dent; T. P. Gaines, Sherburne, N. Y.., 
member of the executive committee; 
Frank L. Mayer, Oneida, 
Charles D. Campbell, Potsdam, N. Y.., 
secretary. 


Feed Census 


Work in obtaining a census of mem- 
bers of the feed industry in the territory 
served by the Eastern Federation of 
Feed Merchants is rapidly progressing 
under the direction of Charles D. Camp- 
bell, secretary. 

The taking of the census is in res- 
ponse to a suggestion made by the Na- 
tional Federation of Feed Associations 
which is interested in obtaining a cor- 


rect classification of wholesale feed 
manufacturers, wholesale feed distribu- 
ters (including warehouse distributors 


and brokers) and retail feed dealers. 
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retail feed manufacturers and retail co- 
operatives for the entire United States. 
The national federation has called upon 
all of its affiliated organizations to as- 
sist in this task for the purpose of 
speeding up work on the code which 


is now under consideration at Wash- 
ington. 
Mr. Campbell reports that a census 


of New York state has been practically 
completed by the Eastern Federation. 
Figures reveal that there are approxi- 
mately 2,700 dealers in the state and 
when finished and checked the list is 
expected to be the most accurate ever 
obtained. 


The census is also under way in other 
sections served by the Eastern edera- 
tion which estimates thac there are more 
than 10,000 feed establishments of vari- 
ous classifications in the territory. 


Local Meetings 


Six summer meetings will be held in 
various sections of the territory served 
by the Eastern Federation of Feed Mer- 
chants, the board of directors of the 
organization decided at a meeting held 
at the Onondaga hotel, Syracuse, N. Y., 
March 24. 


The purposes of these meetings will 
be to bring the services of the federa- 
tion direct to its members and to assist 
in solving local trade problems. The 
territory has been divided into six dis- 
tricts and a gathering will be held in 
each. The meeting for district No. 1 
is scheduled for June 23 at the Cortland 
hotel, Cortland, N. Y., and arrange- 
ments for the other districts will be an- 
nounced at a later date. Counties in 
each district are as follows: 


District No. 1.—Wayne, Ontario, 
Yates, Schuyler, Chemung, Seneca, 
Cayuga, Tompkins, Tioga, Oswego, 
Onondaga, Oneida, Madison, Chenango, 


Cortland, Broome and North Central 


Pennsylvania. 


District No. 2.—St. Lawrence, Frank- 
lin, Clinton, Jefferson, Lewis, Herki- 
mer, Essex, Hamilton, Warren, Ful- 
ton, Montgomery, Saratoga, Washing- 
ton and Vermont. 

District No. 3.—Otsego, Schoharie, 
Schenectady, Albany, Rensselaer, Dela- 
ware, Greene, Columbia, Sullivan, Uls- 
ter, Dutchess, Orange, Putnam, North- 
eastern Pennsylvania, Massachusetts 
and Cennecticut. 

District No. 4—Westchester, New 
York City, Long Island, Rockland, Suf- 
folk, Northern New Jersey and Nassau. 

District No. 5.—South New Jersey 
and Southeastern Pennsylvania. 


District No. 6.—Niagura, Orleans, 
Monroe, Erie, Genesee, Livingston, 


Wyoming, Chautauqua, Cattaraugus, 
Allegany, Steuben, and Western Penn- 
sylvania. 


L. L. ACKS has opened a feed store 
at Colfax, Ill., and will operate a cream 
station in connection. 


M. S. COLRUD Feed Co., Rosholt, 
Wis., was destroyed by fire March 15. 
Loss, partially covered by insurance, 
was estimated at $10,000. 


— 
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AAA Submits Program ot Varied Plans 
To Aid Dairy Sections 


Farmers Get Opportunity for Choice 


HE Agricultural Adjustment ad- 
ministration has proposed a pro- 
gram to aid the dairy farmer. 

Several plans have been sub- 
mitted and meetings are being held in 
various sections of the country to ob- 
tain the reaction of the farmers before 
final selection is made. 

One is the straight allotment plan 
similar to that which is now in effect 
on cotton and wheat. It calls for a 
processing tax of 1 cent a pound on 
butter fat content wth a compensating 
levy upon oleomargerine. 

40 Cents for Butter Fat 

Farmers would be paid for cutting 
their production. Those who cooperate 
would receive about 40 cents per pound 
of butter fat on the amount which they 
reduce from base sales of 1932 and 1933, 
and about $1.50 per 100 pounds on 3.7 
per cent milk on the same basis. 

Additional benefits are also expected 
tc come from reduced cost of feeding 
and probable increased prices of dairy 
products which should result if generai 
reduction of sales is obtained. The era- 
dicating of tuberculosis among cows, in- 
demnity for contagious abortion reactors 
and the purchase of relief milk for 
underfed children are also included in 
the straight allotment plan. 

Another feature of the program now 
under consideration is the transferring 
of dairy animals from surplus sections 
to areas in which farmers have no cows. 
It is estimated that there are about 
1,400,000 farms in the United States on 
which no cows are kept. 

The government intends to advance 
$150,000,000 for the dairy aid program 
with possibilities of increasing this sum 
to $300,000,000. Whether the money 
shall be tied to processing taxes or be 
a direct grant is now being debated. 

Allotment Meeting Opposition 

The cow removal and relief distri- 
bution plan, judging from advance 
opinions, will likely get more support 
than the straight allotment proposed. 
The funds, however, must come from 
the processing tax unless congress pro- 
vides a free fund from the treasury and 
this may meet strong opposition as es- 
tablishing a precedent for other “raids”. 

The AAA at the request of butter 
end cheese interests in the Middle West 
used $11,250,000 last fall and winter for 
removing the butter surplus from the 
market. As one of the plans it now 
proposes to levy a light processing tax 
of about 2 cents a pound or less for 
butter fat, instead of the 5 cents re- 
quired under the straight allotment 
system. The fund would be used to 
settle the old account outstanding on 
butter removal with the balance to be 
utilized for limited work during 1934. 

The plan which will be selected is to 
be decided from the opinions expressed 
at the meetings which are now in pro- 
gress in various sections of the coun- 
try. 

“Hoard’s Dairyman”, — well-known 
farm paper, recently conducted a farm 
relief poll, the results of which were 
published in the March 25 issue. Nearly 


5,000 answers to the question, “What 
do you think of farm relief?” were re- 
ceived. Out of this group 1,366 dairy- 
men said they thought government con- 
trol of production of all farm products 
would be helpful to agriculture as a 


NE of several plans to aid 
O the dairymen of the United 

States is expected to be 
adopted by the AAA following 
regional hearings which will be 
held throughout the country. 
Feed dealers who serve dairy 
areas are vitally interested in the 
program because of the effect it 
will have on the _ purchasing 
power of the customers. The 
plans proposed by the AAA are 
briefly as follows: (1) A straight 
allotment plan with a processing 
tax on butter fat and oleomar- 
gerine. (2) Eradication of dis- 
eased cows and transfer of cows 
from surplus to sparse areas. (3) 
Purchase of relief milk for 
underfed children. (4) A free 
fund to be appropriated by con- 
gress and not to be derived from 
a processing tax. 


whole, while 1,729 of them said they 
did not believe it would create any im- 
provement. That it might help was ex- 
pressed by 1,340 farmers. 

In answer to one of the queries on 
the questionnaire 3,173 dairymen de- 
clared that the NRA had not raised the 
prices of products they had to sell, 500 


G. A. HAERTEL, Mitneapolis, was 
honored at a dinner on March 21 by 
the Camden-Fremont Business Men’s 
association, of which he is the oldest 
member. He is the father of Walter 
and Oscar Haertel, both well-known in 
the grain and feed trade. 


IOWA 

Gitchell Bros., Arlington, have opened 
a feed store in the Volga Savings Bank 
building, Volga City. The store will be 
managed by Lawrence Linder.and son. 

Mesquakie Grain & Milling Co., To- 
ledo, is reported to be dissolved. 

G. W. Ruth has purchased the M. E. 
Blazer elevator, Churdan, and plans to 
open it for business about May 1. 

Piper Grain & Milling Co. has pur- 
chased the C. C. Buck elevator, Des 
Moines, and will remodel it and install 
new equipment. 

Good Bros., Hamburg, who recently 
purchased the Turner cievator, Essex, 
have also taken over the implement busi- 
ness of G. W. Peterson & Son which 
will be managed by Jack Good. 

Carl Kessel, Waukon, recently suf- 
fered the loss of his thumb when his 
hand was caught in the mechanism of 
a portable mill which he was operating. 
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a it did, while 545 were doubt- 
ul. 

The answers to the questionnaire were 
overwhelmingly in opposition to the 
hutterfat allotment plan. The vote was 
2,070 against and 459 favorable. 

Suggestions from Farmers 

Wisconsin farmers and agricultural 
leaders at a conference held in the 
senate chamber of the state capitol, 
Madison, March 31, appointed a com- 
mittee of 13 to present their views in 
Cpposition to a processing tax for the 
dairy industry. The group voted to 
make the following recommendations to 
the AAA: 

1. Opposition to the quota reduction 
plan. 

2. Opposition to a processing tax. 

3. Support of government action to 
guarantee the American butter and 
cheese market for the American farmer. 
with drastic restrictions upon imports 
of competing fats. 

4. Support of government indemnity 
financing for Bang’s disease control on 
a voluntary basis. 

Support of a nationwide tubercu- 
losis eradication program. 

6. Acceptance of any reduction pro- 
gram only after the farmer’s production 
cost plus a fair profit has been received. 

Support of a dairy reduction pro- 
gram based on the elimination of the 
low producing cow with the aid of U. 
S. subsidy. 

8. Withdrawal of marginal and sub- 
marginal lands from production by gov- 
ernmental purchase and return to pub- 
lic domain. 

9. Government purchase of all dairy 
surplus if and when they accrue, to be 
disposed of through relief channels. 


A. F. SEAY, vice president of Purina 
Mills, St. Louis, and chairman of the 
code committee of the American Feed 
Manufacturers association, is sojourning 
in Europe. 


INDIANA 

L. B. Cleveland has opened a feed 
business in the location formerly occu- 
pied by the Simpson Lumber Co., 
Cynthiana. 

H. B. Fry has opened a feed store 
at Plymouth. He was formerly man- 
ager of the Bourbon elevator. 

Will Scharf, owner and manager of 
the Brazil Flour & Feed Co. Brazil, was 
recently killed in an automobile acci- 
dent while driving home from his office. 
He was 54 years old. Robert Scharf. 
his son, has taken over the business. 

C. I. Bashore, well-known hatchery 
end feed store owner, Silver Lake, has 
opened a branch at South Bend. Miss 
Mary Murphy is in charge. 

Joe Riley is the new manager of the 
Porter County Farm Bureau elevator. 
Malden. 

Wallace Milling Co., Dale, was re- 
cently robbed of a small sum of money 
by burglars who blew open the safe. 

James E. Bennett & Co. have opened 
an office at the French Lick Springs 
hotel, French Lick. Thomas Perrin is 
manager. 
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Clo-trate Will Double 
Plant Capacity 


Work has been started to double the 
capacity of the cod liver oil concentrat- 
ing plant of Health Products Corp., 
Newark, N. J., large manufacturer of 
vitamin-carrying products. 

The addition to the plant was made 
necessary as a result of the increased 
demand for cod liver oil concentrate 
tablets, poultry oils and vitamin concen- 
trates used for fortifying human foods, 
according to William H. Berg, presi- 
a The work will be completed by 
all. 

The company’s biological products 
are made from a concentrate of vitamins 
A and D which is obtained from cod 
liver oil. Because of the large amount 
of cod liver oil required for these pro- 
ducts, a stock of 250,000 gallons is kept 
on hand in the company’s tanks and 
warehouses. 

To keep pace with its increased pro- 
duction, the company has also expanded 
its research program, Mr. Berg said. 
At the present time, more than 7,500 
hooded and albino rats are being used 
annually for assaying vitamin products, 
and nearly 5,000 chickens are used for 
standardizing concentrated cod liver oil. 
In addition, experimental work with its 
vitamin products is being conducted at 
some of the leading hospitals and uni- 
versities throughout the country. 


Pratt Food Co. Opens 
New Research Lab 


In addition to the laboratories which 
they maintain at their mills located in 
Buffalo, N. Y., and Hammond, Ind., 
the Pratt Food Co. has now established 
a new research laboratory in connec- 
tion with their executive offices at Phila- 
delphia, Pa. 

Many products causing far-reaching 
improvements in animal and _ poultry 
farming have been discovered or per- 
fected in Pratt laboratories. By in- 
creasing their facilities for scientific re- 
search, the company indicates the im- 
portance they attach to their constant 
search for new and better methods of 
livestock farming. 

Widely known for their fine feeds, 
remedies, disinfectants and insecticides, 
the Pratt Food Co. has equipped their 
new laboratory to study intensively all 
nutritional, insecticidal and disease prob- 
lems. This work will be conducted 
under the direction of Jj. W. Keller and 
A. H. Teigen, graduate biologist and 
chemist respectively, both of whom in 
addition to their training, have had 
many years of practical and field ex- 
perience. The establishment of these 
additional facilities is an excellent illus- 
tration of the valuable scientific con- 
tributions that industry is constantly 
making to aid in helping livestock 
owners to maintain health, growth, and 
production of their animals and poultry 
with a view to attaining increased re- 
turns and profit. 


LEROY LABUDDE,  LaBudde 
Feed & Grain Co., Milwaukee, has been 
elected president of the Bondholders’ 
Mortgage Co. Milwaukee. The firm en- 
gages in making loans on large build- 
ings such as apartments and hotels. Mr. 
LaBudde’s new position will not affect 
his connection with LaBudde Feed & 
Grain Co. 
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M. R. THORSRUD 
pleted his 25th year as manager of the 


recently com- 


Patrons Mercantile Co., Black Earth, 
Wis. This 40-year-old firm has sur- 
vived several depressions and now has 
an efficient feed warehouse on track, 
in addition to a new, modern store on 
the main street of Black Earth which 
was erected to replace one destroyed by 
fire in February, 1933. 


HAY MEETING 

The National Hay association has 
made tentative plans to hold its 4lst 
annual meeting at Chicago, July 23, 24 
and 25. Convention business sessions 
are expected to be held on the morn- 
ing of each day, allowing those who at- 
tend an opportunity to visit the World’s 
fair during the afternoons. The an- 
nual banquet will be held on the first 
evening of the meeting. 


OHIO 
Sark & Plum, Lilly Chapel, was re- 
cently incorporated with a capital stock 
of $30,000 to deal in feed, grain, lumber 
and seeds. J. H. Sark, W. H. Plum 
and H. W. Sark are the interested par- 
ties. 

S. W. Mitchell has opened the Farm- 
ers’ Equity market at Newark. 

Cummings & Creswell feed store and 
stock yards, Cedarville, has opened for 
business. 

C. B. Fred has taken over the Lower 
mill, Greenfield, which has been idle 
for the past year. 

Letchworth Baker, 70, proprietor of 
the Tippecanoe grain and feed mill, Tip- 
pecanoe, hung himself recently. He was 
despondent over ill health. 

H. P. Monter Feed, Grain & Coal Co., 
Louisville, is doing business in the loca- 
tion formerly occupied by the Keith 
Milling Co. 

Granville Feed & Supply Co., Gran- 
ville, has purchased the R. B. White 
Lumber Co., Johnstown. 

Millford Center Milling Co., Millford 
Center, has remodeled its plant. 


Grain Exchange Code 
Now in EH#ect 


A code of fair competition for. grain 
exchanges of the United States was 


signed by President Roosevelt, March 
20, and is now in effect. 
Margin requirements in speculative 


trading in grain are regulated under the 
code. On trades up to 2,000,000 bush- 
els, a customer of an exchange mem- 
ber must put up a margin of at least 
10 per cent of the price of the grain 
with a 15 per cent additional margin re- 
quired on amounts above 2,000,000 
bushels. Bona fide hedging and spread- 
ing trades are exempt from the mini« 
mum margin requirements. Trading in 
indemnities is prohibited and the mini- 
mum daily price fluctuations now in 
effect are made permanent. 

Administration of the code will be 
in the hands of a code authority, com- 
posed of seven members with not more 
than two members representing any one 
exchange. Each exchange must select 
a business conduct committee. Its duty 
will be to engage an outside supervisor 
if necessary to examine the books of 
any exchange member to guard against 
violations of the code provisions. 

The code was drafted by a national 
committee representing the grain ex- 
changes, of which E. J. Grimes, Minne- 
apolis, was chairman. 
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Trainload of Feeds 
Shipped Into East 


One of the most important indications 
of improved business conditicns, from 
the viewpoint of feed men, was the re- 
cent shipment of a solid trainload of 
feed from the Buffalo mill of the Purina 
Mills, St. Louis. The shipment, all of 
which went to the two states of Massa- 
chusetts and Rhode Island, was orga- 
nized by Purina representatives and 
dealers and made up of orders for cur- 
rent business from feeders in each lo- 
cality. 

Five cars of the special train went 
to the Farmers Cooperative Exchange, 
Framiygham, Center, Mass. John J. 
White Co., Boston, had four cars in 
the shipment. Other Massachusetts 
dealers who received from one to three 
carloads include the Farmers Grain Co., 
Littleton; Whitford & Brown, Melrose; 
W. K. Gilmore & Sons, Iinc., Walpole; 
Frank A. Fales & Co., Norwood; 
Waveny Farms, Framingham; Walker 
Gordon Laboratory, Charles River; 
Weber Duck Farm, Inc., Wrentham: 
H. P. Hood & Sons, Charlestown; John 
Hinckley & Sons Co., Yarmouth; F. H. 
Sargent & Co., Middleboro; Picard 
Grain Co., New Bedford; F. H. Sargent 
& Co., Brockton; Brae Burn Farms, 
Hatchville; L. M. Johnson, Reading; 
John Shea, Lawrence; Wilder Grain 
Co., Lowell; W. H. Dewhirst Co.. 
Groveland; George H. Parker Co., Dan- 
vers. 

Rhode Island dealers receiving ship- 
ments were Mackenzie & Winslow, 
Newport; John D. Peck, Inc., Provi- 
dence; W. L. Tourgee, Pascoag, and the 
City Bird Store, Woonsocket. 


Employees Pay Tribute 
To R. W. Chapin 


A year has passed since the death 
of Robert W. Chapin but his wise coun- 
sel and advice has not been forgotten 
by the employees of Chapin & Co., 
Hammond, Ind. The following resolu- 
tion was passed at one of their recent 
meetings: 


“Be it resolved that a committee of 
seven employees journey to his last 
resting place and place upon his grave 
iti the Forest Home cemetery at Mil- 
waukee, Wis., a wreath in commemora- 
ticn of his untimely death and as a 
= of the great respect we hold for 

im. 


“Be it further resolved that a copy 
of this resolution be sent to his family 
and the press so that his good deeds 
and wonderful work as a pioneer in the 
feed industry will not be forgotten.” 


HEADS WOOL FIRM 

W. McMillen, Fort Wayne, 
Ind., former president of Allied Mills, 
Inc., who became head of the Central 
Sugar Co., Decatur, following his resig- 
nation from Allied Mills, has organized 
a new firm which will operate under 
the name, Central Wool Co., Inc., with 
offices at Fort Wayne. Mr. McMillen 
is the president. 

Selwyn W. Marcus, who was man- 
ager of the wool departnient for Allied 
Mills until that corporation recently de- 
cided to discontinue this department, is 
vice president and will be in active 
charge of the new wool organization. 


Dale 


Vitality Feeds 


COMPLETE 
LINE OF 


FINEST QUALITY 


FEEDS 


*, Made Right -- Priced Right .° 


If not sold in your town write for. 
our agency proposition. 


Vitality Niles 
BOARD OF TRADE BLDG. 
CHICAGO 


VITAMIN D CONCENTRATE 


U. S. Patent No. 1,678,454 


Nopco XX Vitamin D Concentrate is daily 
proving its superiority in actual increased 
profits to poultry owners. If you have not in- 
vestigated the possibilities of mixing Nopco XX 
in your mashes, do so today. 


We can also supply you with... 
Malt Sprouts, Mill Feeds, Oil Meal, 
Onyx Dried Grains, Brewers Dried 
Grains, Corn Oil Cake Meal, Clinton 
Corn Gluten Feed and All Grades of 
Grain. 


Calf Manna— 
A SUPERIOR CALF RATION. 


Ask for particulars. 


DONAHUE-STRATTON COMPANY 


414 MITCHELL BLDG. MILWAUKEE 


—Better Built Bags— 


BAG FACTORIES - COTTON MILL - BLEACHERY 


TALK ABOUT BAGs! 


(Quoted from Customers’ Letters) 


‘‘Thank you for your 
cooperation in taking care 
of things inthe fine manner 
in which you do, and we 
trust you will get the 
balance of the — bags to 


. 99 
us as soon as possible’. 


WERTHAN BAG CORPORATION 
NASHVILLE — NEW ORLEANS 


{WERTHAN]—— 
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le 


Pioneers of the Soybean Industry in America 


Staleys 


NUTRITIONAL 
SERVICE 


K. J. SEULKE 
Eastern Territory 


K. J. MALTAS 
Western Territory 


- Please feel free to call on 
us at any time on questions 


pertaining to feeding, breed- 
ing and disease. 


STALEY SALES CORPORATION 
DECATUR (Feed Division) ILLINOIS 


The World’s Largest Independent Manufacturer 
of Products from Corn 
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DALY 3030, Milwaukee, is the telephone 
number of the Paetow Co. Phone, wire 
or write for our quotations on Feed, Grain 
and Screenings. 


THE PAETOW Co. 


MILWAUKEE, WISCONSIN 


CLARENCE MOLL, Manager, Feed Department 


HIAWATHA e 


GROUND GRAIN SCREENINGS 


(BULK OR SACKED SHIPMENTS) 
A domestic grain and flax seed screenings mixture, carefully 
blended to assure constant uniformity, thereby meeting the de- 
mands of the most discriminating. 
(A Most Profitable Base for Feed Manufacturers) 
WE SPECIALIZE IN ALL TYPES OF SCREENINGS 


Write or Wire for Prices 


Hiawatha Grain Company 


MINNEAPOLIS, MINN. 


HENRY KUEHN, vice president of 
the King Midas Mill Co., Minneapolis, 
who purchased the first advertisement 
sold for the first issue of The Feed Bag 
in August, 1925, left Minneapolis March 
24 to spend a spring vacation in Cali- 
fornia. William M. Steinke, vice presi- 
dent and sales manager of the same 
firm, returned back to work following 
a trip to California just a few days be- 
fore Mr. Kuehn left. 


WEBSTER DEFOREST HATCH, 
69, who was active in the flour and 
feed business at Holley, N. Y., for the 
past 30 years, died March 11 at the 
Highland hospital, Rochester, N. Y. Mr. 
Hatch was in partnership with his 
father in a feed mill at Albion before 
going to Holley. 


M. W. JONES has succeeded Earl G. 
Martin as manager of the Tefft Grain 
Co., Tefft, Ind. 


MORE EGGS 

Egg production per 100 hens on Wis- 
consin farms on March 1 showed an 
increase of 11.7 per cent over the same 
period last year, the United States de- 
partment of agriculture reports. The 
number of laying hens has also in- 
creased about 2.3 per cent. Tor the 
United States the number of hens in 
farm flocks had fallen 3.5 per cent below 
the February indications of last year, 
and egg production was about 17 per 
cent less. The average farm price for 
eggs on January 15 this year was 17.6 
cents per dozen, as compared to 21.4 
cents a dozen on January 15, 1933. 
January feed prices were 94 cents a 
hundred this year and 47 cents a hun- 
dred last year. 


1 


Uniform FINE GROUND GRAIN 
SCREENINGS. Protein 14%. 


FINE GROUND GRAIN SCREENINGS 
Mixed with 20% Pure Cane Molasses. 
Protein 13%. 


S 

C C 
R R 
FEEDING OAT MEAL, Fine Ground 

EF Minimum Protein 15%, Fat 5%, Fiber E 
E 3 
N 


3.9%. 


All of the above items are packed 
in 100 lb. burlap. 


GRAIN SCREENINGS, BULK. Test 
Weight 26 Ibs. to 30 Ibs. 


FINE SEED SCREENINGS, BULK. Test 
Weight 38 Ibs. to 45 Ibs. 


A Screenings base Dairy Ration will supply | 
| your trade with a quality Feed for Milk Pro- 
duction at a Lower Price than any other 
ingredient. 


N Samples mailed and prices quoted 
on request. 


G]| WHITE GRAIN COMPANY G 
DULUTH, MINN. 


££ ON 


N G 


Clo-trate 


Concentrated Cod Liver Oil 


The only concentrated 
Cod Liver Oil that is con- 
centrated in both Vitamin 
A and D. 


Costs no more than 
ordinary concentrated cod 
liver oil. 


LABUDDE FEED & GRAIN CO. 


MILWAUKEE, WISCONSIN 
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Fredman’s in 45th Year 
Of Bag Business 


The Fredman Bag Co., Milwaukee, 
this year rounds out its 45th anniver- 
sary in serving bag users of the Middle 
West. 

Three generations of the Fredman 
family have been instrumental in the 


man, is general superintendent of the 
plant and represents the third genera- 
tion. 


The firm deals exclusively in recon- 
ditioned and processed bags and enjoys 
a large volume of trade in the feed in- 
dustry. From a modest beginning the 
plant has expanded to a large four-story 
building with 45,000 square feet of floor 
space and advantageous shipping facil- 
ities. 

It is located at 330 
East Clybourn street 
within a few blocks of 
the Milwaukee Grain & 
Stock exchange. The 
plant is equipped with 
the latest type of ma- 
chinery for vacuum 
cleaning, reconditioning 
and printing of bags 
and a large stock is 
available at all times. 

Harry Hunter, for- 
mer secretary of the old 
Milwaukee Bag Co., re- 
cently joined the firm in 


rapid growth enjoyed by the firm. 

he company was founded in 1889 
by A. Fredman, who served as presi- 
dent until his death in 1917. Max Fred- 
man, one of the founder’s sons, then 
took charge until his death which fol- 
lowed two years later. 

Sam Fredman is president, Percy 
Fredman, also a son of A. Fredman, is 
secretary of the company. Miss Vera 
Matthews, who has been connected with 
the firm for many years, is vice presi- 
dent. Ben Fredman, son of Sam Fred- 


a sales capacity. Mr. 
Hunter has a host of 
acquaintances in the 
feed and milling field and is well ex- 
perienced in the bag business. 


FRANK SHEETS, president of the 
Sheets Elevator Co. and the G. E. 
Conkey Co., Cleveland, and first vice 
president of the Ohio Grain, Mill & 
Feed Dealers association, was married 
recently to Miss Alberta Spurney, 
daughter of Dr. and Mrs. Albert F. 
Spurney, Cleveland. The couple’s many 
friends join in extending congratuia- 
tions. 


OYSTER SHELL 


«4 
PURE CRUSHED 


By Pitor Branp’s being best in quality, 
and by our telling poultrymen so in 
national advertising for more than 10 
years, we have built a decided preference 
for Prtor Branp throughout the nation. 


It is highly profitable to sell quality, ad- 
vertised products. This is especially true 
of oyster shell, because Prot BRAND is 
the standard of quality wherever oyster 
shell is used. 


Our nearest office for quotations. 


OYSTER SHELL PRODUCTS CORPORATION 
New York St. Louis London, Eng. 


PILOT BRAND 


OYSTER SHELL FLAKE 
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Says 


BILL MILLER: 


| don’t believe in signs 
ordinarily—but it’s a good 
sign that a product is 
okeh when farmers come 
to ask for more. And 
they sure come back for 
more Armour's Animal 
and Poultry Feeds. 


Armour’s Animal and Poultry 
Feeds are mineral supplements 
that balance the farmer’s 
home-grown grain and rough- 
age. With these feeds, he gets 
more eggs and fattens his stock 
out sooner. The difference is 
so noticeable that once he has 
tried Armour’s Feeds, he is al- 
ways an enthusiastic user. 


The Armour line includes 
Meat and Bone Scraps, Feed- 
ing Blood Meal, Special 
Steamed Bone Meal, and Meat 
Meal Digester Tankage. 


Would you like to handle this 
Armour line of farm feeds? 
The Armour price is always 
right. The products are back- 
ed by the Armour name of 
quality and fair dealing. Write 
for complete information. 


ARMOUR 
COMPANY 


Dept. C, Union Stock 
Yards . . Chicago, 


wi ova maa 


PLANTS CONVENIENTLY LOCATED 
FOR PROMPT DELIVERY 
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100 
PRODUCTS 
u.s. 


The fact that Farmers like 
RED ROSE POULTRY FEEDS 


means dollars to you 


Good will—built by 90 years of fair dealing with 
farmers, works mightily in favor of Eshelman 
dealers. Feeders know these good brands; they 
come back to you for new supplies year after year. 
Put in the Red Rose line for more profits. 


JOHN wW. Cihelman & SONS 


LANCASTER, PA. 
Mills: LANCASTER, PA., YORK, PA., CIRCLEVILLE, O. 


‘‘All your needs in grain and feeds’’ 


Sunset Feed & Grain Co., Inc. 


CHAMBER OF COMMERCE BRANCH OFFICE 
BUFFALO, N. Y. MIDDLETOWN, N. Y. 


FEED JOBBERS 


Also Representing: 


THE HUBINGER COMPANY, Keokuk, Gluten 
VANDERSLICE-LYNDS CO., Kansas City, Mo................... Milosand Kaffir 
a ge CREAMERY CO., Omaha,tNeb.................... Dried Buttermilk 
JOHN F. CRAIG & COMPANY. Philadelphia, Pa........... Blackstrap Molasses 
OYSTER SHELL PRODUCTS CO., Oyster Shells 
THREE MINUTE CEREALS CO., Cedar Rapids, Ia...................... fee 


Oa d 
. Alfalfa Leaf Meal 


FERNANDO VALLEY MLG. & SUPPLY CO., Los Angeles, Cal.. 
CLO-TRATE CodjLiver! Oil 


HEALTH PRODUCTS CORPORATION 
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This Trademark 


Guarantees QUALITY 
LINSEED MEAL 


This is the last word in linseed meal quality. 
tein content. 
texture and color. 

ground or pea size. 


DIAMOND “K” 


Packed in new sacks. 


quality and economy are main factors. 


sereenings oil feed. Runs uniform. 
unit of protein. 


Made fine ground only. 


Sold by 


368 NEW CHAMBER OF COMMERCE 
MINNEAPOLIS, MINN. 
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SPENCER KELLOGG AND SONS SALES CORP’N 


KELLOGG’S Pure Old Process 
37% Protein LINSEED MEAL 


High pro- 
Every bag absolutely uniform as to grind, 
Furnished fine 


DIAMOND “K” 30% protein. is recommended where 
Pure Old Process 
Linseed Meal scientifically blended with palatable flaxseed 


Gives lowest cost per 


S. O. Blair Leaves Farm 
Service Stores, Inc. 


S. O. Blair, vice president and gen- 
eral manager of the Minneapolis divi- 
sion of Farm Service Stores, Inc., has 
resigned because of ill health. 

A. J. Anderson, who has been asso- 
ciated with the Farm Service Stores and 
the parent company, General Mills, Inc. 
for many years has been chosen to fill 
the vacancy created by Mr. Blair’s resig- 
nation. 

Associated with him will be T. F. 
Yarger, president of the Dakota Feed 
& Seed Co., which will be taken over 
by Farm Service Stores, June 1, 1934. 
He will serve as vice president of the 
Minneapolis division in addition to Mr. 
Salminen, vice president, and C. W. 
Jenson, assistant manager. 

F. H. Magoon, formerly in charge of 
the Baltimore division of Farm Serv- 
ice Stores, Inc., has been transferred to 
Minneapolis to assist Harry A. Bullis, 
president of the corporation, in general 
store cperations. Mr. Magoon’s Balti- 
more office will be taken over by E. O. 
Hawk, formerly in charge of the Ohio 
division. 

Mr. Blair became associated with 
I‘arm Service Stores, Inc., four and a 
half years ago, following several years’ 
experience in chain store organization 
and merchandising. Although he has 
not announced any definite plans for the 
future it is thought that he will return 
to the feed business after taking a vaca- 
tion to rebuild his health. 


MILK PRICES BETTER 

Wisconsin farmers received $1.03 per 
hundred pounds for their milk during 
Ilebruary as compared to 81 cents for 
the same month last year. according to 
the United States department of agri- 
culture. This represents an increase of 
22 cents a hundred or 27 per cent. Re- 
duced to purchasing power, however, a 
hundred pounds of milk bought less 


feed. Last year a_ hundredweight 
of milk would buy 131 pounds 
of feed grains and other dairy 


ration concentrates, while on February 
15 of this year, the same amount of 
milk could be exchanged for only 92 
pounds of feed. During January only 
Be pounds of dairy ration could be 
bought with 100 pounds of milk. 


HOGS DECREASING 

The estimated number of hogs on 
United States farms on the first of the 
year was 55,976,000 head or a decrease 
of about 9 per cent from a year ago, 
according to the United States depart- 
ment of agriculture. In the North Cen- 
tral or Corn Belt states the decrease 
was about 8 per cent. The farm price 
per head of $4.16 was a little lower than 
on id 1, 1933 and the lowest since 
1897. 


DISCUSS SEED SALES 

Marketing of seeds was the chief topic 
of discussion at a meeting of the Retail 
Feed Dealers Association of Janesville 
and Vicinity which was held at the Wis- 
consin hotel, Jefferson, March 13. 

The majority of the dealers present 
were of the opinion that everyone hand- 
ling seeds was entitled to a fair margin 
of profit above replacement cost. Price 
cutting, reported to be practiced in some 
sections of the territory, was roundly 
condemned. Eleven firms in Jefferson 
and Rock counties were represented at 
the meeting. 
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C. J. Anderson, Mill 
Mutual Agent, Dies 


Charles J. Anderson, veteran special 
agent for the Mill Mutual Fire Insur- 
ance companies, died in a Winona, 
Minn., hospital, March 30, after a six 
day illness. Funeral services were con- 
ducted the following Monday afternoon 
in Minneapolis. 

Born in Sweden, Mr. Anderson came 
to the United States with his parents 
when but a small child. The earlier 
years of his American life were spent 
in Illinois where he was engaged in 
the drug business for a time. 

With a brother he established an in- 
surance agency in Minneapolis about 25 
years ago. When this business was dis- 
posed of in 1915, “Charlie”, as he was 
familiarly known, then became associ- 
ated with the northwestern department 
of the Mill Mutuals, 800 iour exchange. 
“continuing with that organization until 
his death. 

Millers and grain men of the North- 
west, particularly in Minnesota and Wis- 
consin, among whom “Charlie” had a 
very wide acquaintance, have sustained 
2a loss which will be keenly felt. 


REED GRAIN CO.,_ Indianapolis. 
and Aurora Flour & Feed Co., Aurora, 
Ind., have become members of the In- 
diana Grain Dealers association. 


WALTER LEARY, Leary Grain Co., 
Minneapolis, returned to his office re- 
cently from Palm Beach, Fla., where 
he and his family enjoyed a five weeks 
winter vacation. 


Cash Feeds In Any Quantity 


® Specializing in Millfeed Futures or Options 
Trading in both Kansas City and St. Louis 
Markets ® Prompt Action ® Courteous Treat- 
ment Assured .... 


DREYER COMMISSION Co. 
ST. LOUIS, MO. KANSAS CITY, MO. 
It Since ’92’’ 


Branded Feeds 
Easily Made 


Why not turn the investment 
in your grinding and mixing 
equipment into real money 
makers. Use home grown 
grains. Mix them with 
Murphy’s Poultry Supple- 
ment and market them at a 
neat margin of profit. 


Murphy’s Poultry Supple- 
ment is a base ration. Con- 
tains 19 ingredients; all the 
proteins both animal and 
vegetable, plus all the min- 
erals and vitamins needed to 
make real result getting feeds. 
Make your own chick starter, 
growing, laying mashes. Put 
them out under nationally 
known brand names. Write 
for full particulars on this 
plan for making profitable 
effective feeds. 


Murphy Products Co. 


Burlington, Wis. 


FEED MERCHANTS GENERALLY 


Confirm the fact that 
practical poultrymen 
insist on 


Dairylea Dried 
Skim Milk 


for all rations for poul- 
try. Also good for 
calves and swine. 


Manufactured and Distributed by 
Hade for Farmers Dairymen’s League Co-op. 
Mi in fa -Owned 
ES 2 Association, Inc. 


11 West 42nd St. 
New York, N. Y. 


Girt 


You can increase your flour sales 
by recommending 
. MINNESOTA GIRL FLOUR. 
A trial will prove its merits. 
Let us include MINNESOTA GIRL 
FLOUR in your next car of 
®@ Queen Wheat Feed 
® Cherokee Pure Bran 
® Cherokee Middlings 


WIRE US FOR PRICES 


CAPITAL FLOUR MILLS, INC., Minneapolis, Minn. 


Guaranteed 
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CLASSIFIED 


Service department for our read- 
ers. Low Rates: 25c per line; 
minimum $1.00. 


SALESMAN WANTED 


To represent old established feed manufacturing 
concern in eastern territory. Reply giving re- 
ferences and experience. Write ET-41, c/o THE 
FEED BAG, 210 East Michigan street, Mil- 
waukee, Wis. 


FEED MILL FOR SALE 
Feed Mill in Central New York for sale. An 
ideally located, fully equipped modern plant. 
Doing an excellent business. Owner deceased. 
Write V. S. GOETTEL, Central Square, N. Y. 


FEED STORE FOR SALE 
To settle estate, feed store and grist mill for 
sale. Paying business. Write M. F. SMITH & 
SON, Hornell, N. Y. 


MICHIGAN 

Joseph Maclachan, Sault Ste. Marie, 
identified with the flour and feed busi- 
ness for the past 37 years, died March 
17 at his home following a brief illness. 
He was 74 years old. 

Supreme Malt & Feed Co., Detroit, 
has opened for business in a large, 
modern store located at 1753 Fort street. 

Jay Munson, proprietor of the Coloma 
feed mill, Coloma, was instantly killed 
when his clothing was caught in a re- 
volving shaft which hurled him to his 
death. 


Deutsch & Sickert Co. 
Feed and Grain 
Chamber of Commerce Milwaukee, Wis. 


GET MY PRICES—SAVE MONEY 


A. L. STANCHFIELD 


Carlots and Mixed Cars 
FLOUR, MILLFEED 
OILMEAL, ETC. 

502 Corn Exchange Bldg. 
MINNEAPOLIS, MINN. 
“Stand by Stan” 


NEBRASKA CONSOLIDATED 
MILLS COMPANY 


MILLERS 


Mother’s Best Flour 


Established 1892 


FRANKE GRAIN CO. 


incorporated 


GRAIN AND FEED 


Milwaukee Wisconsin 


DEPENDABLE 


GRAIN - COMPANY 
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February Relief Grains 
1,592,359 Bushels 


Feed grain shipped during February 
to destitute and drouth stricken areas 
in the United States aggregated 1,592,- 
359 bushels, according to figures re- 
leased by the Federal Emergency Relief 
administration. 


Amounts received by various states 
are Alabama, 4,300 bushels; Florida, 56,- 
150; Iowa, 31,454; Minnesota, 102,744; 
Montana, 153,709; Nebraska, 19,153; 
New Mexico, 2,013; North Dakota, 90,- 
114; South Dakota, 963,050; Texas, 47,- 
300; Virginia, 1,600, and Wisconsin, 
120,172. 


Grains shipped included wheat, corn 
and oats. 


SUPERIOR 
GROUND FLAX 
SCREENINGS 


WHOLE OAT 
GROATS 


STEEL CUT OATS 
FEEDING OAT MEAL 
FEEDING ROLLED OATS 
Ask for Samples and Delivered Prices 
Ground Screenings for Mixers 
a Specialty 


Fruen Milling Company 
Glenwood and Thomas Aves. 
MINNEAPOLIS, MINN. 


(High Vitamin) 


COD LIVER OIL 


Inquiries solicited on above from 
Western, Southern Jobbers, Brokers, 
Sales Representatives, Retailers 


FOX CO., Importers, NEWFIELD, N. J. 
Established 1888—45 years of reliability. 


FEEDS 


GLOBE CHICK MASHES 
For Better Chicks 


MYLASSIE DAIRY FEED 16% 


A good feed and costs 
less than Bran. 


DEALERS ONLY 


DICKINSON FEED & SEED CO. 


MINNEAPOLIS 


CEREAL 


GRADING CO. 
MINNEAPOLIS 


SPECIALIZE IN 


GOOD 
CORN and OATS 
For 
WISCONSIN TRADE 


Prices Right—Service Prompt 
TRY US. 


Two Points 
* 


where dealers can pick up ton lots 
of feed at rock bottom prices are the 
two Feed Supplies, Inc. warehouses 
MILWAUKEE (3328 W. 

eron Ave.) and WEST ALLIS 
S. 83rd St.). 


Armours Meat Scraps 
Alfalfa Meal . Dried Milk 


Charcoal . Pearl Grit 
Coca Mola 


FEED SUPPLIES INC. 


505 Chamber of Commerce, Milwaukee 


anity Fair 


Flour 


Laboratory Tested. 
Made Right and Priced Right. 
Write for our prices in straight 
and mixed cars with bran, midd- 


lings, Cannon feed (flour midd- 
lings), and Billie feed (red dog). 


Cannon Valley Milling Co. 


MINNEAPOLIS, MINN. 


usiness 
expands with 
Printed messages 
They are profitable 
ADTKE 
BROS. O. 
EstasiisHep 1894 
PRINTERS 


LITHOGRAPHERS 
BINDERS 


522 N. MILWAUKEE STREET 


WISCONSIN 


Puone 


Broapway l 076 
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Fresh Dried Milk 


Condensed Buttermilk 


From our creameries 
direct to you. 


Straight Cars 
Assorted Cars 


Wisconsin Dairy Products Co. 
342 N. Water St. Milwaukee, Wis. 


EXCELSIOR MILLING 
COMPANY 


MINNEAPOLIS MINNESOTA 
Specialty Millfeeds 


CAMEL 
ZEBRA 
JUMBO 


More VITAMIN _D per | 


Save money—better results 
with SarDilene, the original 
sardine oil, produced in 
America. Your most eco- 
nomical source of Vitamin D. 
SarDilene is biologically 
tested and proven on baby 
chicks. SarDilene is safe to 
use—guaranteed not over 14 
to 1% free fatty acids. Used 
by many large feed manu- 
facturers. 


FREE Booklet 
Tells the Story 
Send for the booklet ‘‘Sar- 
Dilene’’. It tells the whole 
story of Better Results at 
Less Cost. It’s FREE. Write 

for it Today. 


F. E. BOOTH COMPANY, Inc. 


Dept. I, Farley Bldg., Cleveland, O. 


SAN FRANCISCO, CALIFORNIA 


HOME OF WCCO 


NICOLLET | 


| 

| 

| 

| 

| 

| 

| ae the Gateway o 
| MINNEAPOLIW 
| 

| 

| 

| 

| 

| 
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When in in MINNEAPOLIS 
why not gratify that long felt 
want of an atmosphere of 
friendliness, comfort and re- 
laxation by staying at the 
NEW NICOLLET. | 


Six hundred rooms 
in every detail at exception- 
ally reasonable rates. 
fulbeds. 


Moderately priced Restau- 
e tant and Coffee Shop. 


Three blocks both 
depots. 


Tourist Bureau direct 


|THE WORLD'S LARGEST SARDINE PACKERS 


© Pecos Valley Alfalfa Mill ( 


Hagerman, N.M. 


RY OUR 


PECOS SPECIAL 


IT’S BETTER 


Your inquiry would be appreciated. 


Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
HAGERMAN, NEW MEXICO 


Dependable 


Western 


Alfalfa Meal 


for 
Dairy and 
Poultry Feeds 


The Denver Alfalfa 
Milling, & Products Co. 


LAMAR, COLORADO 


Branch Sales Office, 
403 Merchants Exchange, 
St. Louis, Mo. 


Mixed Cars 


Quick Turnover 


3 
Advertised 
Products 


Marblehead “98” 


(Calcium Carbonate) 


Marblehead Lime Ration 


(For distribution by Dealers) 


Marblehead Lime Grit 
(For Poultry) 


Send for 
Booklets 
Samples 
Mail Plan 


MARBLEHEAD LIME COMPANY 
CHICAGO 
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RIEBS VIEW 


Vol. 2, No. 4. 


April, 1934 


Milwaukee, Wis, 


Must Plant 
Good Seeds 


In Business 


Farmers who plant good 
seeds in the proper soil 
reap a bountiful harvest, 
and «lealers should encour- 
age them to do so, be- 
cause increased profits for 
their customers mean more 
buying power for feeds. 

Sut in helping the farm- 
er to raise better crops 
and increase his income 
from the dairy herd and 
poultry flock, the dealer 
should not neglect the 
planting and cultivating 
of good, sound ideas in 
his own business. 

Spring time as well as 
being planting time on 
the farm should be plant- 
ing time in the feed store. 
One of the best seeds 
which yields returns in 
business is quality mer- 
chandise. 

Inferior products may 
sell better for a_ time 
because of their price ap- 
peal, but eventually the 
eockles of dissatisfaction 
and poor returns will 
smother the good will, con- 
fidence and repeat trading 
which bespeaks a healthy 
business. Quality endures 
and it pays to stick by it. 

Another good seed which 
will yield a good crop of 
additional profit is con- 
scientious service. That 
includes taking inter- 
est in the customer’s prob- 
lems beyond the confines 


Published Monthly by The Riebs 


of the store. Worthwhile 
service means forming a 
partnership with the cus- 
tomer based on the motto 
that as one profits so 
shall the other. 


Window displays, regu- 
lar advertising, mingling 
with the trade in its busi- 
ness and social activities 
are other good seeds which 
it pays to plant and _ cul- 
tivate for success Then. 
last but not least, syste- 
matic methods of keeping 
accounts and handling 
collections are necessary 
for good yields. Bad ac- 
counts are like weeds 
which eventually outgrow 
and kill all else that may 
have been put into a 
business. 


The Riebs Co. in 
advancing these humble 
spring thoughts makes no 
efforts to tell dealers how 
to run their business. It 
is merely intended to be 
a little reminder, and 
dealers may rest assured 
that the Riebs Co. prac- 
tices what it preaches in 
the way of handling only 
quality merchandise and 
striving always to be of 
service to its customers. 
And with these little 
thoughts go the wish 
that every dealer’s spring 
and summer efforts yield 
a bountiful crop and con- 
tinue to do so. 


“IT can tell a lady by 
the way she dresses. Can’t 
you?”’ 

“I never 
lady dress.” 


watched a 


Farm Buying 
Power Shows 
Improvement 


Farm purchasing power 
advanced approximately 4 
per cent in January as a 
result of a 2.5 per cent 
increase in prices received 
in that month as com- 
pared with December, while 
prices paid by farmers 
for commodities declined 
1.7 per cent. At the end 
of January farm purchas- 
ing power was 30 per cent 
greater than the low point 
of February, 1933. 

Industrial employment 
and payrolls in January 
decreased slightly in com- 
parison with December, 
but employment was more 
than 22 per cent greater 
and payrolls more than 
40 per cent greater than 
in January, 1933. 


He: ‘‘Nice young girls 
shouldn’t hold a man’s 
hand.”’ 


She: “Oh, yes. Now- 
adays a nice girl has to 
hold a man’s hand.’”’ 


Doctor: ‘Pat, you did 
a very bad job on my 
walk—it’s all covered with 
dirt and gravel.” 


Pat: ‘‘Yes, doctor, and 
a lot of your jobs are 
covered with dirt and 
gravel, too.” 


Co., Milwaukee 


- cause inside every bag of Conkeys 


“Yes Sir—lt's in 
BAG” 


That’s the way Conkey Dealers feel 
about their share of feed business be- 
cause they know they can offer advan- 
tages no competitor can offer. 


They know that a large per cent of 
the poultry feed business this year is 
going to come to them, at a profit, be- 


Feeds are the vitalizing elements of — 
Y-O—something every customer wants and no other feed can give. 


It Pays to Push Conkeys 
Conkey Dealers are set to make money in the feed business. 
They have the feeds that produce best results—they make a profit 
on every sale—they cash in on Conkeys special sales helps and 
consistent national advertising. They know that it pays to push 
the entire Conkey line. Yes sir—with the only feeds— 


Vitalized with Y-@ 


a powder rich in Vitamins B and G of Brewers’ 
Yeast and Vitamins A and D of Cod Liver Oil. 
Conkey Dealers have what customers want—in the 
bag. For a successful 1934 push— 


Conkeys Original Buttermilk Starting Feed with Y-O 
Conkeys All Mash Chick Ration with Y-0 
Conkeys Gecco Egg Mash with Y-O 


Conkeys 32%, Supplement with Y-O for feeding 
with home grown grains 


Conkeys Y-O (Yeast and Cod Liver Oil) to feed 
with any other ration 


Also Comkeys Nikala Worm Tablets and other 
remedies 


Write for Prices and full information on 
Conkeys Cooperative Selling Plan. 


The G. E. Conkey Co., 6761 Broadway, Cleveland, O. 


Mills: Cleveland, O.; Toledo, O.; Nebraska City, Nebr.; Dallas, Tex. 


ARCHER-DANIELS-MIDLAND COMPANY 


Announces 


44% Protein New Process 
Soybean Oil Meal 


® The first unit of our new con- 
tinuous process solvent extraction 
plant in Chicago is in operation. 
Hundreds of tons of 44% Protein 
New Process Soybean Oil Meal 
have been shipped. Mixers and 
dealers alike are enthusiastic in 
their reception of this product. 


® This is the greatest advance in 
the production of protein concen- 
trates in a century. 
for all Soybean Oil Meal users. 
Several per cent more protein— 
no additional cost! 


Write for samples and Bulletin No. 4 


A New Deal 


ARCHER-DANIELS-MIDLAND COMPANY 


SOYBEAN DIVISION 
P. O. Box 603 
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MILWAUKEE, WIS. 


for rapid, accurate weighing 
and sacking of small packages 
at lowest cost—the 


Champion 
Automatic 


Sacking 
and Weighing 


Scale 


No. 8 model illustrated fills and 
weighs packages from 2 to 25 
pounds. Write for catalog No. 102. 


S. HOWES CO., Inc. 
SILVER CREEK, N. Y. 
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TRUE VITAMIN A ADDS 
Extra Punch to Poultry Feeds 


Study this evidence. It may help solve 
your cod liver oil problem 


Jouncts RATE OF GROWTH AFTER 8 WEEKS OF AGE 
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Same feed, same care... yet the birds 
receiving CLO-TRATE averaged 4.4 
ounces more than those fed Oil B and 
6.5 ounces more than those fed Oil 
C. Multiply these} differences in 


Three oils—CLO-TRATE, Oil 
B and Oil C--were used. The 
oils were used so that each 
supplied the same amount of 
vitamin D in the ration, but 
varying amounts of vitamin A. 
The vitamin A value of the 
oils ranged from CLO-TRATE 
which is concentrated in vita- 
min A to Oil C which is prac- 
tically devoid of vitamin A. 


Approximately 100 birds were 


weight by the size of the average 
flock and it is easy to see the extra 
value your customers obtain with 
CLO-TRATE in your feeds. 


carried through to the end of 
the test on each of the three 
oils. Note the average weights 
at 16 weeks of age. True vita- 
min A made the difference. 
Remember CLO-TRATE is 
concentrated in vitamin A as 
well as vitamin D. 


Find out more about this test 
and about CLO-TRATE, the 
concentrated cod liver oil. 
Write for facts. 


HEALTH PRODUCTS CORPORATION 


Manufacturers of Pharmaceutical Specialties 


Chicago 


Reg. U. S, Pat. Off. 


CONCENTRATED COD LIVER 


Newark, N. J. 


CLO-TRATE 


San Francisco 
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As surely as the rising Sun, King Midas flour can be 
depended upon to be the very finest flour that can 


be manufactured. And King Midas quality never 
varies. 


“The Highest Priced Flour in America and Worth 
All It Costs” has long been a King Midas axiom and 
carries assurance to the housewife that King Midas 
really is a better four. Those who bake with King 
Midas know it will not only make better and more 
palatable bread, rolls, cakes and pastries, but that 
more baked goods are produced from every sack, 
making it truly economical. That's why King Midas 
dealers enjoy steady repeat business. 


Quality is always the one sure basis for permanent 
success. 


KING MIDAS MILL CO. 


MINNEAPOLIS, MINNESOTA 


ES 
? THE GOLDEN TOUCH 
King 
THCHIGHEST FLOOR MANDO 
PRODUCTION 


